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O you like it? We're 

D asking because we have 

a new suit, or is ita 

dress, and we hope our 

friends will think it’s 
attractive. We've 

wanted a new cover — that’s 
what it really is—for a long time 
but the fellows who had a chance 
to look at each new creation 
always said: ‘‘I like the old one 
better.’’ Now, we've finally made 
a change. It’s different, mod- 
ernistic, colorful and, we think, 
perhaps even more symbolic of 
the quality paper, printing and 
editorial content you have always 
found in each one of our issues. 


MERCHANDISING MAGAZINE 
OF THE FEED 


INDUSTRY 


a 
— ‘ 
i 


STALEY’S 


AMERICA’S LARGEST SOYBEAN PLANT 


The customer realizes that uniformity and quality 
are paramount—No ration can be better than 
the ingredients. 


STALEY’S SOYBEAN OIL 
MEAL is uniform. 


Strict laboratory control and inspection at every 
step of processing and the final rigid test insures 
unvarying quality. A bag of Staley’s Soybean 
Oil Meal is the same “yesterday, today and to- 
morrow.” 


We solicit dealer and manufacturer inquiries 
only—from a bagful to a trainload. 


Ask for story “All the World Again Looks At 
Soybeans.” 


STALEY SALES CORPORATION 


DECATUR (Feed Division) ILLINOIS 
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MepatFeeos 


why not now? 
**Farm-tested”’ 4 


For full particulars write 
WASHBURN CROSBY COMPANY 


of 
GENERAL MILLS, Inc. 
MINNEAPOLIS KANSAS CITY 
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Better Built Bags 


DILIGENCE —One of the 


prime factors pointing the way to 
perfection. 


We at all times stress the factor of 
DILIGENCE to those engaged in 
the various departments of our 
organization. Executive, sales- 
man, factory worker — Whatever 
the calling, we know that by being 
DILIGENT, we can tell the world 
that we are making BETTER 
BUILT BAGS. 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 
BAG FACTORIES - COTTON MILL - BLEACHERY 


Shipped direct from our nearest 
mill point to you. 


Baled Shavings 


will be in big demand 
this fall and winter. 


Write for our delivered prices today. 
a 


FRANK MILLER & SONS 


“The Sawdust Millers’’ 


2240 W. 58thSt. :-: CHICAGO, ILL. 


Buffalo 


Corn 


Gluten 
Feed 


the standard estab- 
lished by the ex- 
perience of over 30 years feeding by 
dairy farmers throughout the country. 


BUFFALO furnishes: 


(1) A high content of CORN 
GLUTEN and CORN SOLU- 
BLES. 


(2) The RIGHT BULK and 
CONSISTENCY for dairy feed- 
ing. 


Guaranteed 


Corn Products Sales Co. 
New York and Chicago 


Vitality Feeds 


COMPLETE 
LINE OF 


FINEST QUALITY 


FEEDS 


*, Madde Right -- Priced Right .° 


If not sold in your town write for 
our agency proposition. 


VYWitality Mitls~ 


BOARD OF TRADE BLDG. 
CHICAGO 
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Frosts and Falling Leaves! 


Football and Furs! 


First of the SEVEN HEAVY 
FEEDING MONTHS! 


Fill out your Stocks on hand in 


OCTOBER! 


Egg Are Worth 


ARCADY 


more eggs and make 


more money with FARMS MILLING 
COMPANY 


223 W. JACKSON BLVD. 


rich in Vitamin G. CHICAGO ... ILLINOIS 
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DAVID K. STEENBERGH, Managing Editor 


Volume Ten 


October, 1934 


Number Ten 


South Jersey Exchange Converted 
To Cash Basis System 


Arthur Lippincott Praises The Feed Bag 


ranks of those operating a feed 

business on a cash basis. He is 

Arthur B. Lippincott, manager, 
South Jersey Farmers Exchange, 
Woodstown, N. J., who abandoned the 
credit system, October 1. f 

Before taking the step Mr. Lippin- 
cott published two large advertisements 
in local newspapers and circularized his 
territory with postal cards announcing 
the adoption of a cash basis. In all of 
the announcements he took particular 
pains to point out that the abandoning 
of a credit system was advantageous 
to the farmer, chiefly because it elim- 
inated expense and enabled the com- 
pany to sell feeds at lower prices. 

Credit Big Drawback 

“Liberal credit,” one of the advertise- 
ments explained, “has been the down- 
fall of thousands. The overhead of any 
company doing a credit business is tre- 
mendous and this overhead must be fig- 
ured in the selling price and paid by the 
farmer. We can readily figure a sav- 
ing of $30,000 to $40,000 a year, all of 
which will go right back to the cash 
customer. 

“When we say CASH BASIS we 
mean just that—we mean cash at the 
door before the goods are taken away. 
We mean this for everybody—everybody 
will receive the same treatment and 
these terms will be strictly adhered to. 

“Our profit will be figured on a cash 
basis and our books for the past five 
years prove that we can reduce our 
retail prices 10 to 15 per cent. We 
can make as much money selling an 
article at $35.00 per ton cash as we 
can at $40.00 on credit. Certainly the 
time has come for farmers to save this 
difference. 

Lenient on Old Accounts 

“All old accounts that are now due 
us will be dealt with in a lenient man- 
ner. It is not our intention to force 
payment or to embarrass anyone. We 
do ask that you pay cash at the door 
for all purchases beginning October 1 
and save the many dollars which will 
go a long way towards paying your 
present book account if you have one. 
Farmers cannot prosper in these times 
financing a credit business. Paying the 
cash and saving the difference is the 
biggest step forward out of the rut.” 

To further emphasize the fact that 


A NOTHER convert has joined the 


the South Jersey Farmers Exchange 
was definitely on a cash basis, Mr. Lip- 
pincott or a member of his staff per- 
sonally handed each customer who en- 
tered the store a card bearing the fol- 
lowing: 

“Please do not ask for credit. 
save money paying cash. 
time to save. 

“It is our desire to help you to help 
yourself. We appreciate your business 
and thank you kindly for it. By pay- 
ing cash you purchase your supplies at 
the extreme minimum. We are at your 
service always.” 

The plan of changing to a cash basis 
was considered so important by the 
newspapers in the territory that they 
published news items about it. One 
cf them ran a full column story. This, 
in addition to the advertisements and 
direct mail, served well to publicize the 
movement. 

Compliments The Feed Bag 

Mr. Lippincott, in a letter to The 
Feed Bag, complimented the ‘Merchan- 
dising Magazine of the Feed Industry” 
for its efforts in advocating the cash 
basis plan of doing business and com- 
mented on an editorial which was pub- 
lished in the September issue. The 
Feed Bag began preaching the gospel 
of selling for cash in the first issue 
back in 1925. Since that time hundreds 
of dealers in all parts of the country 
have adopted the system. Groups of 
stores in entire trading areas, in many 
instances, have cooperated in changing 
to a cash basis so that all of them could 
obtain the advantages and farmers in 
the habit of being slow in paying their 


Ohio Dealers to Hold 
Fall Convention 


The 55th semi-annual fall meeting of 
the Ohio Grain, Mill & Feed Dealers 
association will be held at the Norval 
hotel, Lima, Thursday, October 25. 

A luncheon will be served after which 
those present are to engage in a dis- 
cussion of problems affecting the grain 
and feed industry. 

W. W. Cummings, secretary of the 
association, requests members to send 
in suggestions on the topics which they 
wish to have discussed and extends a 
cordial invitation to all dealers to at- 
tend the meeting. 


You 
Now is the 
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accounts would have no other alter- 
native than to comply with the require- 
ments. 

“I know you have worked hard and 
for a long time on the subject of cash 
feed business,” Mr. Lippincott writes, 
“and I especially read with great in- 
terest your editorial in the September 
issue of The Feed Bag entitled ‘Your 
Debt is Cancelled’, referring to Hearn’s 
department store of New York. 

“IT am enclosing copies of two large 
ads which we have run in every local 
newspaper and also proot of a postal 
card we are mailing to the trade and 
another which we are handing to each 
customer that comes to our door. We 
have also had some elegant news items 
in the different papers. All this means 
that on and after October 1 we expect 
every person around these parts to 
know of our action. That’s what we 
want. 

Farmers Grant Approval 


“In talking with many farmers I find 
that, practically to a man, they approve 
of our plan and are receiving it with 
open arms. I think it is going to be 
the best thing that ever happened down 
this way in the feed business, both for 
dealers and farmers. However, I do 
not know as yet just what other deal- 
ers will do, but believe they will also 
come in on the cash basis. 

“From our advertising you can read- 
ily see that we are trying to put across 
the idea to the farmers that a cash basis 
is all to their advantage, but on the 
other hand it is also greatly to the 
dealer’s advantage. We all have too 
much money tied up in book accounts.” 

The South Jersey Farmers Exchange 
was organized in March, 1909, and has 
adopted a cash basis after operating on 
the credit plan for the past 25 years. 
It is owned and operated by farmer 
stockholders who formed the company 
with a capital stock of $11,050. At 
present it is capitalized at $308,800. 
Sales during the first year aggregated 
$363,249 and increases were enjoyed 
every year following until a peak of 
$2,844,833 was reached in 1920. Busi- 
ness volume was $431,019. 

The main office of the company is 
located at Woodstown, and branches 
are operated at Salem, Bridgeton and 
Dareton. Asa Moore is_ president, 
Oscar Ware, treasurer, and Mr. Lippin- 
cott, manager. 
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MR. AND MRS. JOHN P. HESS- 
burg, Minneapolis, parents of Jim Hess- 


burg, of the Archer-Daniels-Midland 
Co., Milwaukee, and of A. G. Hessburg, 
Hiawatha Grain Co., Minneapolis, will 
celebrate their Golden anniversary on 
October 15. 


FAREWELL OUTING 


Mr. and Mrs. M. B. Helmer, Helmer 
Milling Co., Fond du Lac, which was 
recently purchased by Boulay Bros., 
were hosts to their former employees 
at a picnic held at Winnebago park, 
September 9. Each employee was pre- 
sented with a bank containing a penny 
for every year spent in the service of 
the company. Mr. Helmer is retiring 
October 1 after 50 years of active busi- 
ness. 


Relief Feed Clearing House 
To Be Established 


LANS for the establishment of a 
Pp feed information clearing house at 

Kansas City to facilitate the dis- 

tribution of relief feeds to drouth 
areas are announced by the bureau of 
agricultural economics of the United 
States department of agriculture in co- 
operation with the Agricultural Adjust- 
ment Administration. 

The duties of the clearing house will 
be entirely informational in character. 
It will determine the location of feed 
supplies in areas where there is a feed 
surplus and data on needs in areas 


IT'LL BET THE 
QUAKER DEALER 


WHO SUPPLIES OUR| | FEEDS THEY 


AND BETTER 


SURE! WHY 
THEY'RE GOOD 


FEEDS || GET MORE. ||AND CHICKS, || QUAKER REEDS FORSTOCK 
MANES PLENTY | | MILic OUTOF GROW FAST: 

OF OEY US GROW BIGGER 


AND DO THEY 
MAKE OUR 
HENS LAY / 


EVERY FARMER AROUND 
HERE 15 FEEDING FUL 
O-PEP FOR CHICICENS AND 


QUAKER DEALERS HAVE 
NO TROUBLE MAKING SALES 


Quaker Feeds are the best to use or to sell. 


g They are 


Quaker 
FUL Q-PEP 
EGG MASH 


practical, economical and scientifi- 


cally correct. They deliver such satisfactory 
results to Poultrymen, Dairymen and Hog 
Raisers alike that it would be difficult to sell 
them a substitute feed. 


This buyer confidence, plus the year round 
dependable, uniform quality of Quaker Feeds, 
maintains sales to your present customers and 
makes their neighbors first-class prospects for 


extending sales of Quaker Feeds. 


Profitable results for your cus- 
tomers builds friendship and more 
profitable sales for you. Quaker is a 
profit-making line of feeds. Let us 
tell you more about them. 


TH 
Dept. 16 -J 


“QUAKER OATS COMPANY 
141 West Jackson Blvd. . 


CHICAGO, U.S.A. 
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where there is a deficit. Contact is to 
be made with the producers, manufac- 
turers and distributors of feeds to ar- 
range for distribution and to assist in 
directing those desiring supplies to the 
best sources. 

Estimates of needs in their respective 
sections are to be furnished to the 
clearing house by county agricultural 
committees headed, in most cases, by 
county agents. Distribution of feeds to 
needy farmers will be handled by com- 
mercial dealers on a_ service charge 
basis. 

It is understood that credit will be 
extended to farmers who have no cash 
and that possibly a plan will be worked 
out to furnish free feed to those who 
have nothing to offer as collateral for 
feed loans. 

Periodical surveys of supplies of all 
livestock feeds will be made by the 
clearing house. Through its list of 
supply sources it will be able to in- 
form inquirers where the best supplies 
of feed, with respect to quality, suit- 
ability and shipping costs, can be ob- 
tained. 


GEORGE FERRIS elevator and mill, 
Lakeview, Mich., was recently des- 
troyed by fire with a loss estimated at 
$9,000. Defective wiring is believed to 
have started the blaze. 


WRONG SIGNALS 

That new quarterback for Notre 
Dame about which A. L. Flanagan, 
manager, Fraser-Smith Co., Milwaukee, 
and former president of the Milwaukee 
Grain & Stock Exchange, has been tell- 
ing his many friends, turned out to be 
an eight-pound baby girl. Al is proud, 
nevertheless, and mother and the new 
arrival are doing nicely. 


ILLINOIS 

Dr. B. H. Saxton has leased his half 
interest in the Kansas feed mill, Kan- 
sas, to his partner, J. Lester Fell. 

Virgil Doyle and Hayes Gerard have 
leased the Henry Bush _ warehouse, 
Pittsfield, and are operating a retail feed 
store. 

Barnstable-Ware Feed & Supply Co., 
las purchased the J. A. Green & Son 
Feed Co., Coffeen, and will continue to 
operate it. John Lutz, Hillsboro, has 
been appointed manager. 

Rockford Grain & Milling Co. and 
the Coppins & Lange Flour and Feed 
Co., both of Rockford, have merged. 

William McNamara, Sr., partner in 
the McNamara & Heneghan mill and 
feed store, Jacksonville, passed away re- 
cently following an illness of several 
months. 

Approximately 2,500 persons attended 
the grand opening of the Schaper Feed 
& Supply and S. W. Hayes hatchery 
which was recently held at Taylorville. 

B. J. Wallace, formerly connected 
with the C. H. Comstock & Co., Ash- 
kum, has leased the R. R. Meets Sons 
elevator, Clifton, and opened it for busi- 
ness, September 5. The C. H. Com- 
stock & Co. elevator was recently pur- 
chased by Fred Stout and W. V. Ford. 
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Cash Offers Get Farmers in Habit 
Of Buying From Ryther & Warren 


Regular Price Lists Mailed to Trade 


sive feed dealers at Belchertown, 

Mass., keep in constant contact 

with their farmer customers by 
sending them neatly prepared price lists 
oi many attractive offers at least once 
every ten days. 

This price list is an outstanding ex- 
ample of a retail feed dealer helping 
himself to more business by better serv- 
ing his community. Harry Ryther con- 
sidered the matter for some time before 
he carefully prepared his list and mailed 
it out to his trade. “At first,” said 
Mr. Ryther, “the reaction from our 
trade was slight, but as we continued 
the interest grew until now many of 
our customers time their buying to the 
arrival of our cash offerings price list. 
The purpose of this idea is of course 
to educate our customers to the prac- 
tice of buying for cash. 

“If a feeder will gauge his need of 
feeding material so that he can buy 
once a month and pay cash for his 
order, he will find that the saving to 
him is very substantial. The principle 
of operating on a smaller margin to 
encourage cash purchases has become 
a definite part of our sales program 
and we are going to foster this idea 
more and more as we go on.” 

Started in Enfield 

In the neighboring town of Enfield, 
Mass., six or eight miles from the site 
of their present mill, Harry L. Ryther 
and Linus G. Warren formed a part- 
nership and bought out the feed busi- 
ness where they were both employed. 
This was in the year of 1916. They 
worked hard and prosperity rewarded 
them. Because the store they were 
running became too small to handle 
their growing business they moved to 
Belchertown in 1921 and erected a 
modern feed mill and elevator. This 
Belchertown plant was easily the most 
up-to-date and best managed plant that 
this or nearby communities had ever 
known. 

For seven years the new elevator 
hummed with industry and Ryther & 
Warren served the community faithfully 
and well. In September, 1928, fire lev- 
eled the elevator to its foundations. 
I remember that cheerless September 
morning when I stood by Mr. Ryther’s 
side sadly surveying the smouldering 
heap. Having visited that plant many 
times I knew it well and felt the loss 
keenly. The firemen had not quit the 
scene. “I suppose,” I said, “it is too 
early to ask about your plans for the 
future, Mr. Ryther?” He turned slow- 
ly to gaze at me. 

“No, no,’ was the reply, “we will 
start rebuilding at once. I’ve engaged 
a gang of men to remove the debris 
as soon as it is cool enough to allow 
them to work.” 

Working like mad they opened their 
new plant on the reenforced foundation 
of the old one, January 1, 1929. An 
overhead sprinkler system was installed 
to prevent future fire losses. 

“That has paid for itself in insurance 
costs savings,” Mr. Ryther said. 


R cic & WARREN, progres- 


By Errol F. Cook 


In the section of the plant used as 
the office is a substantial hardware, 
paint, spray material and small farm 
tools department, made up of well-kept 
goods, well displayed, neat and attrac- 
tive. When a farmer comes in to pay 
for his grain order, that new pitchfork 


Ryther & Warren feed plant. 


or Lge broom nearly leaps out of the 
racks into his hands. The paint to 
touch up that old wagon or barn smiles 
down at him from a shelf above and 
the necessary brush winks at him from 
an easel displaying many of its mates. 

Mr. Warren dashes about the mill, 


E. S. FERGUSON, Atlantic Eleva- 
tor Co., Minneapolis, has become a 
member of the Milwaukee Grain & 
Stock Exchange. 


AMOS S. HESS & SONS flour mill, 
Kinzers, Pa., was recently destroyed by 
fire with a loss estimated at $25,000. 


OHIO 

D. L. Pedicord and Charles Gardner 
have opened a new feed store at Glous- 
ter. 

R. E. Bisplinghoff has purchased the 
feed and hatchery business of the A. 
M. Graham Co., Hamilton, and will 
cperate it under the name, Gramco 
Feed & Hatchery Co. 

William Nelcamp has purchased the 
Simcox Bros. feed store, Bethel, and 
will operate it in connection with his 
gasoline filling station business. 

Fred Duffy has purchased the interest 
of his partner, Ervin Bonifield, in the 
Napoleon Feed Co., Napoleon. 

Kirkwood Bros., Shiloh, have pur- 
chased the Millwood elevator, Millwood, 
from Oregon Fike. 

Conneaut Grain & Feed Co., Con- 
neaut, has been incorporated as _ the 
Conneaut Grain & Fuel Co. Incor- 
porators are C. R. Phelps and John 
Deck. 

A. F. Edelblute and John Loibl are 
now operating the former Miller Beltz 
mill, North Lewisburg, under the name 
of the North Lewisburg Milling Co. 

F. T. Laubis & Son, LaRue, are con- 
structing a 24x40 foot addition to their 
elevator. 
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clad in his white overalls. With his 
smile shining through the filmy dust on 
his face, he presents a perfect picture 
oi the typical New England miller. Mr. 
Warren handles all the milling opera- 
tions and is justly proud of his plant 
and his products. 
Plant Well Equipped 

Equipment consists of a 30 h. p. at- 
trition grinder, a corn cracker and grad- 
er, a receiving separator, a dandy screw 
delivery batch mixer, and since the 
plant has two levels, cars of mixed feeds 
are unloaded on the basement siding 
and there is an elevator that, on the 
endless chain scheme, carries the sacks 
overhead to the sales room floor. The 
bins have a capacity of 20,000 bushels 
of grains. The neatness and dispatch 
with which the work goes on is re- 
markable. 

“We've had our ups and downs,” Mr. 
Ryther says, “but I guess we’ve little 
to complain about. We handled over 
125 cars of feedstuffs last year. We 
sold 750 tons of our own branded feeds 
and we handle two good, well-known 
commercial feeds besides. Our coal, 
masons’ supplies, lumber, hardware, 
paint, poultry equipment, and access- 
ories also paid us a good return on our 
investment. We find it pays to handle 
a general line. The people living in 
town don’t buy feed and grain but they 
do need coal, hardware, lumber and 
paint. We've got it for them. Then, 
too a farmer also needs !ots of equip- 
ment on the farm. We don’t try to 
handle the big tools, tractors, etc., but 
we do want to sell him his hammers, 
saws, fencing materials, and the like. 
We think it is good business to have 
the nail rack catch his eye when he is 
buying a bag of dairy feed. 

Watch Credit 

“Our biggest drive is now along the 
lines of credit. We know well enough 
that we haven’t been as watchful in the 
past as we might have been but the 
last two years have brought about a 
decided change as to allowing old ac- 
counts to pile up or extending new 
credit beyond a certain sum. Our cash 
price list has helped us greatly here and 
we never let an opportunity pass. to 
drive home to our customers the ad- 
vantages of buying for cash. Both Mr. 
Warren and I are preaching cash to 
our trade continually.” 

Ryther & Warren operate two large 
trucks and employ four men _ besides 
both proprietors being on the job daily. 
Mr. Ryther was president of the New 
England Retail Grain Dealers associa- 
tion for the years 1931 and 1932. He 
is well-known throughout New England 
and his ability is respected. 

New England is a large market for 
feedstuffs. In the successful and pro- 
fitable distribution of feeds and grains 
it has many problems peculiar to itself 
alone. Men like Harry L. Ryther and 
Linus G. Warren have solved their own 
problems by good management. Re- 
sourcefulness and Yankee ingenuity 
have overcome many difficult situations 
in the past. 
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INDIANA 

Harley Rogers has succeeded Carl 
Thacker as manager of the Bashore 
feed store and hatchery, Akron. 

J. J. Moll, Mt. Vernon, has opened 
2 wholesale grocery department which 
he will operate in connection with his 
feed business. 

Avilla Coal & Feed Co., Avilla, has 
taken over the Grobis feed mill and coal 
yard, Avilla. 

Dr. H. M. Arthur has sold the Hazel- 
ton flour mill, Hazelton, to his son-in- 
law, Lowell W. Armstrong. 

John H. Shine, head of the John H. 
Shine Feed & Grain Co., New Albany, 
died recently at his home at the age 
of 69 

Poneto Grain Co., Poneto, has dis- 
continued business and sold its elevator 
to the W. M. Engeler & Co. 


Good Feed Prices Too Highr 
Not on Your Life 


tion from their customers that 

feed prices are advancing faster 

than egg prices and are conse- 
quently confronted with a sales resist- 
ance problem. Floyd Oles, manager, 
Pacific Northwest Feed association, Se- 
attle, Wash., has compiled a form letter 
for sending to poultrymen which he 
believes will help to overcome this sales 
bugaboo. It reads as follows: 

“Of late we have frequently heard 
the comment that feed prices are ad- 
vancing faster than egg prices. For 
example, the other day a customer said, 


D tre often hear the objec- 


Wuat Do Fo 


IN Your Store?’ 
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Frep CUSTOMERS ARE CHANGING. 
They’re looking at values instead of 
price tags. They want the most in eggs, 
milk and meat for the dollars they invest 
in feed. If new customers are not com- 
ing to you daily and if your profits are 
not stepping up rapidly, it will pay you 
to ask yourself this question: 


“Am I handling a line of feed 
built with the idea of making 
money for my customers?” 


Next call in the Purina man. Let him 
tell you of the quality egg program 
that’s getting premium egg prices for 
poultrymen. Listen to what he has to 
say about the Purina Cow Plan that’s 
getting rid of cow troubles and build- 
ing up dairy profits. Ask him about the 
new Purina pricing plan that puts qual- 
ity feed on a price level within the reach 
of all. Look over the new-day 
merchandising plan that will put 
your store in the spotlight as feed 
headquarters. Today is the time 
to do something about it. Call 
in the Purina man! 


PURINA MILLS, 923 Checkerboard Square, St. Louis, Mo. 
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‘Your feeds have gone up $2.00 to $3.00 
a ton, while we are getting only about 
2 cents more per dozen for eggs.’ On 
the face of it, this sounded bad, but 
we decided to look a little deeper. 


“In a record of several years at the 
Western Washington experiment station 
at Puyallup may be-found a compari- 
son of the cost of feed with the price 
of eggs. The record covers various 
flocks of leghorns, both hens and pul- 
lets, and shows the number of pounds 
of feed used to produce a given number 
of eggs. 

“From these figures can be easily 
calculated the fact that the pullets pro- 
duced 418 dozen eggs per ton of feed 
consumed and the hens 300 dozen eggs 
per ton. The difference was due to the 
molting pericd of the hens. From this 
it is evident that a 1l-cent advance in 
the price of eggs will take care of an 
advance of $4.18 per ton in the price of 
feed in the case of the pullets. The 
same advance of 1 cent in egg prices 
will offset a $3.00 advance on feed in 
the case of hens. 

“Therefore if our customer was get- 
ting 2 cents more for his eggs as against 
a $2.00 to $3.00 per ton advance in feed 
prices he was just plain lucky. The 
figures on which this is based are, of 
course, a matter of record at Puyallup 
and may be verified by anyone. It is 
interesting to note that Prof. E. L. 
Card, University of Illinois, has found 
practically identical results in the chart 
that he has issued for the purpose of 


determining feed costs per dozen eggs. . 


“The old law of supply and demand 
still operates. Right now it is pushing 
up the prices of feed, eggs and butter, 
all of which are farm products. The 
whole upward movement means more 
money for the producer. It will pay 
you to spend a little more for good feed 
to get the maximum production from 
your flocks.” 


N. H. MONGEAU, manager, Farm- 
ers Elevator Co., Elmore, Minn., is back 
at his office after an illness of the past 
six months. 


PEOPLES WAREHOUSE CO.,., 
Shippensburg, Pa., has been incor- 
porated for $15,000 to deal in grain, feed 
and flour. Incorporators are J. A. Burk, 
C. E. Faust and E. G. Houck. 


GEORGE GOETZ, Goetz Bros., 
Auburndale, Wis., was married Septem- 
ber 25 to Miss Bernice Baultas. Mr. 
Goetz is a graduate of the University 
of Wisconsin and is well-known in the 
retail feed trade. 


EDMUND PINCOFFS, president, 
Shellbuilder, Inc., Houston, Texas, was 
recently approved by NRA as a member 
of the code authority of the oyster shell 
crushers industry. Other members are 
W. Wilson, Baltimore, Md.; Arthur 
H. Bryant, Alexandria, Va.; Arthur J. 
Rosenthal, Jacksonville, Fla.; James W. 
Rainer, Mobile, Ala., and James W. 
Keller, San Francisco, Calif. 
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YOUR CUSTOMERS Weary because of the prolonged depression, 
HAVE CASH sated with the hard luck stories of their farmer 


friends— many dealers have unconsciously or 
otherwise slackened their selling efforts. It is hard to sell anything to any person 
whose income has been reduced below his necessary expenses but today general 
conditions are materially improved and your farmer customers have cash — more 
cash than they’ve had in several years. 


The Corn Belt Farm Dailies reported on September 29 that cattle are worth 
$1,000 a carload more than at the low last December and hogs will easily bring 
$800 more than at the low in May. The average price paid throughout the United 
States for milk was $1.52 per cwt. in August, 1934, as compared with $1.39 in 
August, 1933. Butter-fat averages for the same months were 24.3 cents per pound 
as compared with 18.4 cents. Wisconsin poultrymen received 5.7 cents per dozen 
more for eggs in August this year than during the same month in 1933, and similar 
increases were reported throughout the country. In addition, the government’s 


benefit payments to farmers this year will total $500,000,000 as compared with 
$159,000,000 last year. 


Unfortunately, this large increase in farm income has not been evenly dis- 
tributed. Some classes of farmers have benefited more than others and some sec- 
tions, particularly in the drought areas, have been comparatively slighted. In 
the territory served by THE FEED BAG, however, — where. you are located — 
there definitely is more cash and it should be your invitation and incentive to in- 
creased and more aggressive sales promotion. o 


Some farmers may point to the higher level of feed prices but don’t let such 
complaints stop you. The higher feed prices are due to the higher prevailing prices 
paid farmers for raw feed materials. They are not your fau:t or the responsibility 
of the feed trade and you should be able to show your farmers how to buy and 
feed your products at present levels and still make a profit. 


The important thing is that your customers have cash and your competi- 
tors — without question — are now on the job to sell them new automobiles, water 
systems, washing machines, refrigerators, farm machinery, etc. Your competi- 
tors for this cash are also out collecting old accounts. 


What are you going to do? 


DAVID K. STEENBERGH. 
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Pennsylvania Millers 
Elect Harlacher 
President; Discuss 


Flour 


1% K. HARLACHER, Highspire, 

Pa., was elected president of 

e the Pennsylvania Millers & 

Feed Dealers association at 

the 57th annual convention which was 

held at Harrisburg, September 19, 20 

and 21. He succeeds W. B. Barnitz, 
Carlisle, Pa. 

Other officers chosen were A. R. 
Selby, Germantown, Md., first vice pres- 
ident; George I. Godshaik, Bangor, Pa., 
second vice president; E. J. Eshelman, 
Lancaster, Pa., treasurer, and M. T. 
Stuart, Harrisburg, Pa., secretary. 


Discuss Flour Code 


The effects of the flour milling code 
on the industry was one of the chief 
topics of discussion. Provisions of the 
code were explained and many ques- 
tions were answered by Herman Steen, 
secretary of the Millers National feder- 
ation, and Frank E. Hawley, code di- 
rector of Region No. 2. They empha- 
sized the necessity of cooperation and 
compliance and outlined methods where- 
by best results could be obtained. 

At the close of the discussion J. E. 
Lentz, Laurys Station, Pa., was elected 
as a member of the code authority from 
the Pennsylvania district and : 
Selby, Germantown, was chosen as an 
alternate. 

Plans for holding a conference for 
feed millers and dealers at Peynsylvania 
State college later in the year were 
taken under consideration. Proposals 
were made for the conducting of a 
short course to last probably two or 
three days. Before deciding definitely 
on the idea, however, the association 
will send questionnaires to all members 
to discover whether or not a confer- 
ence of this nature is desired. 

Oppose Lading Charges 

Opposition to the proposed increase 
in freight switching charges and the 
$1.00 charge for issuing order bills of 
lading was expressed in one of the reso- 
lusions adopted at the convention. 

Mr. Harlacher won the kicker’s prize 
at the golf tournament held on the 
second afternoon of the meeting which 
preceded the annual banquet. William 
A. Schnader, attorney general, and can- 
didate for governor, was the principal 
speaker at the banquet. He discussed 
unemployment relief and other. prob- 
lems facing the state. 

The code for the flour milling indus- 
try and its effect on business was dis- 
cussed by Mr. Barnitz, retiring presi- 


dent, in his annual address. 
“I cannot conclude my remarks,” he 
said in completing his talk, “without 


expressing misgivings about any per- 
manent change in our laws relating to 
the industry and to the farmers which 
fail to take into account the liberty lov- 
ing character of our people and the 
fact that authority for government 
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Code 


arises from the people instead of being 
a right of the state delegated to its 
elected representative. 


Government of the People 


“I devoutly hope that most of the 
experiments which have been attempted 
to end the depression will be shortly 
abandoned and that business and the 
farmer will be permitted to more largely 
order their own behaviour, confident 
that the role of government will be that 
of referee instead of dictator. I also 
hope that any profits earned by effort 
of brain or sweat of brow for the fu- 
ture care and happiness of family and 
loved ones will not be taken away by 
the state for the amelioration of the 
conditions of others who have been 
less energetic and provident.” 


Julius Lentz 


Directors of the association elected 
for the ensuing year were Robert Aten, 
Macunzie; R. M. Hartzel, Chalfont; 
R. C. Miner, Wilkes Barre; Ross H. 
Rohrer, Quarryville; Julius Lentz, Lau- 
rys Station; Lynn Vermilya, Muncy, 
and Mr. Barnitz, Carlisle. 


National Grain, Feed Men 
Await Record Crowd 


attendance are being completed 

for the 38th annual convention of 

the Grain & Feed Dealers Na- 
tional association which will be held 
at the Peabody hotel, Memphis, Octo- 
ber 15, 16 and 17. 


Feed problems have been given an 
important place in the program. E. C 
Dreyer, Dreyer Commission Co., St. 
Louis, and president of the National 
Federation of Feed Associations, will 
discuss the code for the feed industry 
(excepting wholesale manufacturers) 
and A. G. Philips, Allied Mills, Inc., 
Chicago, is to explain “Success or Fail- 
ure of the Retail Feed Business.” 

Walter Chandler, Memphis, city at- 
torney and congressman-elect, will wel- 
come the delegates to the city and a 
response to the invitation will be given 
by Hugh Butler, Butler-Welsh Grain 
Co., Omaha, Neb. A. T. Gibson, 
Lawrence Warehouse Co., San Fran- 
cisco, Cal., will discuss the warehouse 
receipt in the grain trade. 

The first morning’s session will con- 
clude with a talk on the grain eleva- 
tor code by W. E. Culbertson, Delavan, 
Ill., member of the national code au- 
thority and the annual address of 
George E. Booth, Chicago, president of 
the association. 

On the following’ morning George H. 
Davis, Kansas City, Mo., chairman of 
the code authority for the grain ex- 
change code, will open the program 
with an address on “Grain Industry 
Regulation”. Many interesting side- 
lights on business are to be given by 
Henry I. Harriman, president of the 
United States Chamber cof Commerce. 
Mr. Dreyer’s talk on the feed code and 


Pieter. for accommodating a record 
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a report of the transportation commit- 
tee will terminate the session. 

Reports of the uniform grades com- 
mittee of which Lew Hill, Indianapolis, 
Ind., is chairman, will be heard on the 
following morning. Chester C. Davis, 
administrator, Agricultural Adjustment 
Administration, will give an address 
and Mr. Philips is expected to give 
the dealers many valuable aids in mer- 
chandising feeds. “Congress and the 
Cotton Farmer”, is to be discussed by 
S. Y. West, Little Rock, Ark. 

Abundant entertainment for both 
ladies and men is to be provided. Mon- 
day afternoon the men will compete in 
golf while the ladies are enjoying 
musicale and tea at the Colonial Coun- 
try club. An informal reception fol- 
lowed by dancing is to be held at the 
Peabody hotel in the evening. 

A journey to a modern cotton plan- 
tation has been planned for the follow- 
ing day and those making the trip will 
be treated to a barbecue luncheon at 
the estate. The annual banquet is to 
be held on the evening of the second 
day of the convention. Entertainment 
and dancing are to be provided and 
George Booth will be toastmaster. 

Members of the Southern Mixed 
Feed Manufacturers association will 
also hold their convention at Memphis 
during the national meeting. Both orga- 
nizations extend a cordial invitation to 
all persons engaged in the feed busi- 
ness to attend. 


GEORGE W. HITCHCOCK, pro- 
prietor, Ripley Milling Co., Ripley, N. 
Y., died at his home, September 3. He 
was active in political circles and served 
as postmaster of his town for 15 years. 
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WEBSTER 


KNEW WHAT “UNIFORMITY” MEANT... 
But it takes Allted Mills to insure 


Wen could define ‘‘Uniformity,’”’ but he couldn’t help 
a dealer get a uniform brand of feeds to market. And 
farmers to-day expect that uniformity. They trust a feed which 


never varies from lot to lot—but maintains the same texture, 


appearance, and odor. 


Wayne Feeds meet this requirement. All the resources of 
modern methods of feed manufacturing are employed to insure 
complete uniformity in Wayne Feeds. 

The experienced feed dealer will know what this means in 


terms of customer satisfaction. 


This is just one of the countless ways Allied Mills helps its 


dealers win and keep cus- 
tomers. Your inquiries will 
be welcome. 


ALLIED MILLS, Inc. 


ADVERTISING DEPARTMENT - FORT WAYNE, IND. 
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Advertising Dept., Fort Wayne, Ind. 
Gentlemen: Please send me, without cost, fur- 


ther information about Wayne Feeds. No 
obligation attached. 
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Lem Jones’ Office Boy Discovers 
Two Kinds ot Chicken Thieves 


Wins $50.00 Reward and Praise From Boss 


By Emil J. Blacky 


RS. GRANT, mother of 

M Mickey, enterprising office boy 
of the Hickory Grove Feed 
store, was on the phone. 

“Mickey is ill today,’ she informed 
Lem Jones, the proprietor, “and won't 
be able to come to work.” 

“Consarnit,” Lem cussed after he 
had hung up the receiver, “this would 
have to happen just when I need him 
most.” 

He set the telephone down with a 
thump and busied himself in taking 
care of the details ordinarily attended 
to by Mickey. 

The sound of a car swinging into 
the driveway disrupted the morning 
silence and Lem turned to observe John 
Barker, progressive poultryman, coming 
towards the office. 

Chicken Thieves Busy 


“Good morning, Mr. Jones,” he grect- 
ed. “Certainly a fine morning, isn’t it?” 

Lem returned the greeting with his 
best smile, for John Barker was one 
of his star customers. 

“I believe I'll take along a couple 
more bags of that mash, although if 
this chicken thievin’ around these parts 
keeps on none of us farmers is going 
to have any hens left.” 

Lem Jones displayed more than usual 
interest in Barker’s last remark. 

“They been bothering you again. 
John?” he asked. 

“Yes, darn it, I lost 10 hens night 
before Jast and I understand the var- 
mints got 12 from Jim Wallace last 
night.” 

“That’s too bad,” responded Lem. 
“You know I’ve been thinking of offer- 
ing a $50.00 reward to anyone giving 
information that will help to put those 
fellows behind the bars and I’ve got a 
good mind to do it right now.” 

Lem reached for the telephone and 
called the Hickory Grove Bugle office. 

“Hello,” he spoke, “is it too late to 
get an ad in the paper?” 

“We're going to press in’ about an 
hour but we can still take care of you 
if you'll send the copy right over,” the 
editor replied. 

Offers $50.00 Reward 


“T’ll give you the copy over the phone 
right now,” Lem retorted. “Reward— 
$50.00 will be paid by the Hickory 
Grove Feed store to any Person or 
Persons Giving Information Leading to 
the Arrest and Conviction of the Chick- 
en Thieves Who Have Been Looting 
This Community. Sign it Lem Jones, 
proprietor,” he added. 

“That’s mighty fine of you,” said 
John Barker. “I’m sure that will help 
to put those fellows where they belong 
and you'll be doing all of us a big 
favor.” 

Later that afternoon Lem made a 
special trip to the office of the Hickory 
Grove Bugle to get one of the first 
copies that came off the press. The ad- 
vertisement, dressed in bold type, stood 
out like a sore thumb and in addition 
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A Feed Dealer’s Soliloquy 


Mr. Feed Dealer Smith, for his Sunday ride, 
Drove out through the beautiful countryside. 
And he thought to himself, as he rode along, 
“It’s just too bad if I have been wrong, 

For I’ve staked a lot of these farmers here, 

To their seeds and feeds and the like for the year. 


“There is many a mouth that would not be fed, 

And there is many a field would be bare and dead, 
Except for the fact that I gave them the stuff, 

With faith that the season would bring them enough 
To pay it all back, with plenty to spare, 

To pay for their work and worry and care. 


“Most of them, so far, have done very well, 

A few I will have to go to and tell 

That I need the money and need it bad, 

To pay for the stuff that they have had.” 

And nearly all will do their part, 

And cheer up the poor old feed dealer’s heart. 
Editor’s Note: The above poem was written by Charles 


Merriman, Potsdam Feed & Coal Co., Potsdam, N. Y., and 
was published in a recent issue of the local paper. 


the gracious editor had written a front 
page story on Lem’s offer, compliment- 
ing him for his fine community spirit. 
Before the sun dipped under the rolling 
hills of Hickory Grove, Lem had been 
established as a hero. 

He had just opened the first of his 
mail on the following morning when 
the telephone rang. The sheriff was 
calling. 

“Well,” boomed the arm of the law, 
“we've got those chicken thieves and 
you’d better come down with your re- 
ward.” 


Finds Mickey at Station 


The proprietor of the Hickory Grove 
Feed store snatched his hat from the 
hook and hurried down the street to 
the town jail. As he approached he 
was astonished to see Mickey stand- 
ing with the officers and grinning from 
ear to ear. 

“What are you doing here?” he asked. 
“T thought you were supposed to be 
home in bed.” 

“Well, if he was supposed to be in 
bed he didn’t get much sleep last night,” 
explained the sheriff. 

“T can account for everything, boss,” 
spoke Mickey. “Yesterday morning 
when I was walking to work past the 
lumber yard I overheard two men talk- 
ing about a flock of chickens that they 
had hidden in the woods, so I stood 
behind the fence and listened. Before 
they said more than 10 words I was 
sure that they were the thieves. 

“But it says in a detective magazine 
that I read once that you can’t put a 
man in jail unless you have the evid- 
ence so I ran to the drug store and 
phoned mother and let her in on the 
secret. I also told her to call you to 
say that I wouldn’t be down to work 
because I wanted to trail those fellows 
and catch them in the act. 
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“Well, I followed them around all 
day and last night they climbed into 
an old Ford and started out for the 
country, so I called the sheriff and he 
knows about the rest.” 

Sheriff Concludes Story 

“You bet I do,” spoke the officer. 
“Caught those boys hands down in the 
hen coop on Fred Perkins place. There 
won't be any more chicken thievin’ 
around these parts.” 

Lem gulped as the rapid course of 
events finally sifted through his mind. 

“Well, who gets the reward?” he 
asked. 

The sheriff pointed to Mickey who 
awaited in suspense for the reaction 
the announcement would have on his 
boss. 

The result was a broad smile as he 
asked Mickey to return to the office 
with him and get the check. 

“Say, boss,“ spoke Mickey excitedly. 
“I’ve got an idea. We can run an ad- 
vertisement telling the farmers that the 
real chicken thieving is over but that 
there are still invisible thieves in the 
form of poor feeds that are stealing 
profits and killing hens.” 

“Mickey,” responded Lem. “I don’t 
know whether to fire you or have you 
examined for an attack of brainstorms 
but I think that’s a knockout of an idea 
and I'll raise that reward another 
$50.00.” 

“Never mind, boss,” returned the 
elated office boy. “Spend the extra 
fifty for advertising.” 


D. M. CRUICKSHANK, Marshall 
Independent Elevator Co., Marshall, 
Minn., was killed instantly September 
22 when he fell from an upper story 
window. He was a member of the 
Northwest Retail Feed association and 
well-known in the trade. 
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You Take Chances on Losing Money 
If You Don’t Keep Records 


By Joe Huenink 


Manager, Farmers Cooperative Produce Association, Baldwin, Wis. 


feed code comes through, which is 

expected shortly, we must all keep 

a uniform set of records. What 
kind of records will be required is not 
known at present, but undoubtedly they 
must be clear enough, so that whoever 
does wish to check them to see if you 
are violating the code can do so on 
short notice. 

But regardless of the code are your 
records kept so that at the end of the 
year they give you all the _ infor- 
mation you would like to have? Do 
they show you what profits or losses 
you have made on the various items 
you handle such as oats, barley, corn, 
flour, feed, coal, etc. Simply to keep a 
record of your daily sales and to be 
able to compare them with a year ago 
means nothing. 

Are your records in such shape that 
at the close of the year you can make 
out a cost sheet to use as a basis to 
determine your margin needed for the 
coming year on the various items that 
you handle? If not, how do you set 
your margins needed? Do you set a 
flat margin on all items handled and 
let it go at that, or do you let your 
competitors set it for you? That is not 
fair to you or to your customers. You 
need a greater margin on some items 
than on others. 


I can make more money, using the 
same basis, on corn than I can on flour. 
So in order to be fair to myself I am 
entitled to a greater margin on flour 
than on corn, but how much greater? 
Are your records such that you know, 
or are you guessing? I personally feel 
that if we would all keep a complete 
set of records we would eliminate cut 
throat price cutting, because we are all 
human and would not think of throw- 
ing away a dollar. But we are doing 
it on some items if we do not keep 
records. 


Are you keeping your records so that 
at the close of the year you not only 
know your gross profits, but have an 
accurate statement of your investment 
in buildings, machinery, equipment and 
fixtures. Are you taking a fair depre- 
ciation at the close of the year, before 
you figure your profits? It is just as 
much an item of expense as labor. It 
is folly for a man to believe that he 
has made a profit because his bank bal- 
ance is a little larger at the end of the 
vear unless he has depreciated his build- 
ings, machinery, equipment and fixtures. 

We should all have this information. 
But then come the excuses. “I am not 
a bookkeeper. I don’t know how. My 
business is too small; I can’t afford to 
hire a bookkeeper. I haven't the time. 
Yes, I would like to.” But it stavs at 
that. 

You may not be a bookkeeper, but 
you can learn. Records are a simple 
matter of putting down on black and 
white every day’s income and outgo. If 
you take in $10.00 on corn, credit corn 
with the same or if you buy $10.00 


1: has been stated that when our 


worth of corn charge it up to corn. 
This must be done every day. You 
cannot wait until the end of the month 
and then guess at it. 

Your business may be small, but that 
is all the more reason why you should 
keep records. Why is it that the big 
mills keep such a large office force? Is 
it because they are big hearted and 
they want to help out unemployment? 
Oh, no. They keep that force there 
so that when you call up and ask them 
for a quotation on bran, the first ques- 
tion they will ask you is, how much do 
you want? Why do they? Simply be- 
cause their overhead is greater on ton 


lots than on carloads. If it is so im- 
portant for them, isn’t it just as im- 
portant for you to know what your 
overhead is? 

You may say you haven't the time 
for keeping records. Take time. It is 
the most important part of your busi- 
ness to know what you are doing. You 
wouldn’t think of selling an item below 
cost if you knew it but you are doing 
it on some item unknowingly unless 
you keep records. 

Regardless of whether the govern- 
ment is going to force you to keep a 
set of records or not, let me urge you 
to do it for your own benefit. 


Southern Mixers Convention 
Plans Completed 


C. A. Coddington 


Y., president and Ralph Field, 
e@ Chicago, executive vice presi- 
dent of the American Feed 
Manufacturers association, will be the 
principal speakers at the annual conven- 
tion of the Southern Mixed Feed Manu- 
facturers association which will be held 
at the Peabody hotel, Memphis, Tenn., 
October 15 and 16. They will discuss 
the code of fair competition now in ef- 
fect for the manufacturing industry 
and answer questions regarding the 
provisions. 


The southern manufacturers expect a 
record attendance, due to the fact that 
the meeting dates and the place have 
been dovetailed with those of the Grain 
& Feed Dealers National association. 
Mr. Coddington will speak on the open- 
ing morning of the convention and in 
the afternoon the manufacturers will 


C A. CODDINGTON, Cayuga, N. 
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join the grain and feed men in a golf 
tournament. Prizes for both tourna- 
ments will be awarded jointly at the 
hotel in the evening. “A Day on the 
Plantation,’ an interesting entertain- 
ment feature, will be presented and an 
informal dance is to follow. 

Mr. Field will continue the discus- 
sion on the code on the following morn- 
ing and in the afternoon those who 
desire are invited to take a trip to 
Wilson, Ark., to inspect the govern- 
ment’s great consolidation project and 
to observe the actual operation of a 
cotton ginnery. 

The manufacturers will again join the 
grain and feed men at a banquet in the 
evening at which Chester Davis, AAA 
administrator, is to be the principal 
speaker. The banquet will be followed 
by another dance. 

E. P. MacNicol, secretary of the 
Southern Mixed Feed Manufacturers 
association, extends a cordial invitation 
to all members of the trade to attend 
and assures all that the convention will 
be both pleasant and profitable. 


J. ALLEN BATTLE, Chicago, has 
been appointed administration member 
of the code authority for the feed manu- 
facturing industry by NRA. Mr. Battle 
is a mining engineer and a business man 
of wide experience. 


MEET AT AMERY 

Dealers from three counties were 
present at a meeting of the New Rich- 
mond District Dealers club which was 
held at Amery, September 27. Drouth 
relief and other problems were dis- 
cussed and county committees which 
are cooperating in the relief program 
gave favorable reports on their work. 
Joe Huenink, Farmers Cooperative 
Produce association, Baldwin, gave an 
address on the importance of maintain- 
ing a good accounting system which is 
published elsewhere in this issue of The 
Feed Bag. Polk, Dunn and Barron 
counties were represented by 36 dealers 
at the meeting. 
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THE BALLAD OF THE 
CORKSCREW CODE 


.... ‘IT’S NEVER BEEN SIGNED YET.”’ 


The Hearing opens in shirt sleeves, 
With Deputies and Aides and such, 
And folks who don’t amount to much— 
That’s Industry, a pack of thieves. 


Says George, the Hearing now will ope’, 
With lots of ifs, perhaps and buts, 
Assuring we'll remove the guts 

Of any Code for which you hope. 


Bring forth your documents and brief, 
Present the evils of your trade; 

This is the place where Codes are made; 
Speak on, and be prepared for grief. 


(Papers rustle, throats are cleared, 
Proponents and their foes are geared, 
Spokesman rises, mops his face, 
Grasps his papers, states his case.) 


“The corkscrew business, I admit, 

Is not straight, by quite a bit, 

And you ain’t heard the half; 

We'd hoped Repeal would make things go, 
But screw-top bottles stole the show, 

Till we can’t stand the gaff. 


“Left-handed labor’s hard to find— 
(Right-handed corkscrews take that kind)— 
And cost us like Tarnation; 

While corkscrew-sharpening—an Art— 

As such should bear no share or part 

Of labor regulation. 


“Of late the chiselers have found 
A way to give the run-around 

To all the corkscrew businesses; 
Firecrackers they insert in such 

A way that at the guzzler’s touch— 
Zippo! The cork out-whizzes.” 


(Spokesman breathless, sits him down, 
Officials hem and haw and frown, 
Whisper darkly, look for leaks, 
Portentously, George up and speaks.) 


“The situation,’ George averred, 
“Is really worse than we had heard, 
And calls for prompt attention; 


Research and Planning, get to work, 
Industrial, you mustn’t shirk, 

Legal Counsel, whet your dirk, 
Consumers’ Counsel, see what quirk 
Provides the best prevention.” 


* * * * * 


A lapse of time, perhaps a year, 

Is indicated now and here, 

While Aides and Deputies galore 
Are busy at some other chore. 
Some seek sauerkraut statistics, 
Others study bean ballistics. 
Research and Planning’s at a study 
As to why is coffee muddy. 

And while resting turns out grist 
Of data on the pretzel twist. 


Labor’s seeking a potential 

End of the southern differential, 
Not to mention the imposing 

Of shorter hours on nudist posing. 
Legal Counsel’s busy binding 

Codes in miles of mummy winding, 
While Consumers’ scouts the rumor 
That the ultimate consumer 

Should by price increase be troubled, 
Just because the costs are doubled. 
“Stuff and nonsense,’ Rumsey ogles, 
“Just a trick of business moguls.” 


Meanwhile fall election’s nearing, 

Brainsters cringe, their critics fearing, 

And General Hugh romps ’round the sticks 
Exhibiting his bag of tricks; 

The foes of Franklin loud lambasting— 
It’s plain that there’s no time for wasting 
Hours on corkscrew’s puny troubles 

While the vote-pot froths and bubbles. 


The while, in its forgotten limbo, 
Sad Industry, with arms akimbo, 
Stands and waits—perhaps forever— 
Perhaps a little wondering whether 
NRA’s a gang of wreckers 
Or a playful game of checkers. 

Floyd Oles. 


Editor's Note: The ballad published herewith was written by Floyd Oles, vice president of the National Federation of Feed 
Associations and manager of the Pacific Northwest Feed Association, while enroute between Seattle and Milwaukee 
on his way to a code meeting at Washington the middle of September. The Feed Bag believes his verse may be of 
interest to our readers because of the feed trade's experience with its own code which is still unsigned. —D. K. S. 
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ULTRA 


OIL OF WHEAT EMBRYO, Concentrated (Vita- 


min E) 


EGG YOLK, Concentrated (Vitamins A, B, D, E 
and G). 


RICE CULTURES, Concentrated (Vitamins B 
and G). 


COD LIVER OIL. Concentrated (Vitamins A and D). 
SPINACH, Dehydrated (Vitamin C, also A and B). 
ORANGE, Dehydrated (Vitamin C, also A and B). 


Lower Costs — Easier Mixing 


Ultra-Life costs much Jess than any other mix- 
ture you could possibly make containing all of 


the vitamins in sufficient quantities. 


Ultra-Life is a free flowing powder much simpler 
to mix than any other source of vitamins. 


It has proven profitable to hundreds of manufac- 
turers, also their customers. Write for our thirty- 


six page booklet and full information. 


ULTRA-LIFE LABORATORIES 


101 S. 35th Street 


East St. Louis, Illinois 


You Need ALL 
SIX Vitamins 


to Manufacture 
a Super Feed 


Get them with Ultra-Life— 
the all-vitamin concentrate 
with these Rare Ingredients: 


IRRADIATED YEAST, Concentrated (Vitamins B, 


D and G). 
MILK SUGAR FEED, Concentrated Supplemen- 
HIGH LATIC BUTTERMILK, Special | tary 
Vitamins 
SKIM MILK, Concentrated 


POTASSIUM IODIDE (Sufficient amount to war- 


rant approval your feeds by Iodine Educational 
Bureau). 


Pack your Ultra-Lifed Feeds in this 
attractive bag. We offer confidential 
guaranteed formulas, exclusive rights 
in your territory, advertising and 
selling help. 
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MILL ROSE FLOUR 


“‘We’re Proud of 
its Quality” 


~~ in a mixed car of 

our A-C Mill Feeds, 
Dairy Feeds and 
Poultry Feeds 


Witt BuiLD BUSINESS! 


Our Line is Complete—our 
Service is QUICK—and 
Mixed Car Business is our 
Specialty. 


Let us figure with you! Write, wire 
or phone for quotations. 


Menomonie, Wisconsin 


ISCONSIN MILLING CO. . 


SARDILENE 


Your Most Economical 
Source of VITAMIN D 


Lower your production costs—assure bet- 

ter results for your users with Sar 
Dilene, the original sardine oil produced in 
America. Tested rigorously by Colleges, 
Experiment Stations, large feed manufactur- 
ers and commercial poultrymen—SarDilene 
does the work—gives more Vitamin D per 
dollar. 


Also High in Vitamin A 


SarDilene has proved to be outstanding in produc- 
ing growth and condition. It improves the texture 
and color of feathers. SarDilene carries ample 
amounts of Vitamin A. 


Selected — Refined — Proved 


SarDilene is rigidly selected sardine oil refined un- 
der the exclusive Booth process. All SarDilene is 
biologically tested on chicks and proven on the basis 
of 14 of 1% in the 8-week Wisconsin Rachitic Ration. 


Write for full information and literature. 


F. E. BOOTH COMPANY, Inc. 


Dept.—I Farley Bidg., CLEVELAND, 0. 
110 Market St., SAN FRANCISCO, CALIF. 


U. S. Patent No. 1,678,454 


Cod Liver Oil 


All cod liver oils may look alike in the 
container but the real test of their quality 
is the results produced in the feeding lot. 


NOPCO COD LIVER OIL obtains its proof 
of quality in greater profits for poultrymen 
and increased sales for the dealer. 


Order your fall and winter requirements 


now. 
NOPCO XX 


Vitamin D Concentrate 


NOPCO DD 


Natural Cod Liver Oil 


DONAHUE-STRATTON COMPANY 


414 MITCHELL BLDG. MILWAUKEE 


Spontaneous [gnition 


Occurs from Improper Storage of: 


© BREWERS GRAINS 
© DISTILLERS GRAINS 
© MIXED DAIRY FEEDS 
© CORN GLUTEN 

© HAY 


A feed mill in Ohio just burned from spon- 
taneous ignition of brewers grains. The fire 
department was standing by while attempt 
was being made to move the grain, but the 
fire got beyond control. 


ASK YOUR INSURANCE OFFICE FOR 
INSTRUCTIONS ON STORAGE 
AND HANDLING. 


ASSOCIATION OF 


MILL & ELEVATOR MUTUAL 
INSURANCE COMPANIES 


230 E. Ohio St., Chicago, Illinois 
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What’s Delaying Feed Trade Coder 
Recent Changes Explained 


By David K. Steenbergh 


Secretary, National Federation of Feed Associations 


one to more than a dozen pages 

in length) and thousands of let- 

ters have been issued from the 
office of the National Federation of 
Feed Associations for the purpose of 
keeping the -industry informed with 
respect to’ the status of the still un- 
signed feed trade code. The chronolog- 
ical record of the more than a year’s 
work is appended herewith. It is hardly 
more than a list of dates but readers 
of our bulletins and of the trade papers 
should be well informed with respect 
to all that transpired up to the time of 
ge public hearing at Washington July 


F IFTY-SIX bulletins (ranging from 


Many Drafts of Code 

Five drafts of the code have been cir- 
culated throughout the industry up to 
and including the draft which was con- 
sidered at the public hearing. Follow- 
ing the public hearing, there were a 
series of post hearing conferences and 
as a result a supposedly final draft 
(known as that of July 17) was com- 
piled. This draft has not been made 
public because it was agreed between 
NRA and the code committee that it 
would be best not to further confuse 
the industry by publication of another 
revision until copies of the approved 
code could be distributed. 

Members of the code committee gave 
assent for the industry to the July 17 
draft of the code on July 27 and sinée 
then we have been expecting word of 
its final approval from day to day. It 
has been held up by one board after 
another and traveled back and forth 
from the executive office several times. 
The last word (a letter from NRA dated 
September 28) is that it was that day 
again returned to the executive office. 
We are still expecting that it will short- 
ly be approved. 

; Reason for Delays 

While we’re waiting, the members of 
our affiliated associations and of the 
trade in general are asking (1) How 
Goes the July 17 draft differ from the 
printed code considered at the public 
hearing. (2) What has been and what 
is holding up approval. 

Some delay has been due to the red 


tape involved in connection with the 
reports required on all codes from 
various NRA _ advisory boards. The 


principal reason for delay (the last two 
months) has been due to the code com- 
mittees insistence on price and cost 
provisions directly contradictory to an- 
nounced NRA policy. 

The policy referred to is that the 
basis for price and cost provisions of 
all codes shall be “invoice or replace- 
ment value, whichever is lower” of the 
merchandise. No other industry or 
trade, however, has its merchandise or 
products subject to the same constant 
and often wide variations in price as 
feed and the customers of no other 
trade are so well informed with respect 
to wholesale prices as the feeders. 

It is impossible to sell feed at a 


higher invoice cost than the current 
replacement value and so our committee 
has insisted on “current local replace- 
ment value” as the single basis for the 
retail price and cost provisions in the 
feed trade code. 
Replacement Cost Basis 
In the last printed draft of the code, 
the price and cost provisions were 
ambiguously handled in the long Sec- 
tion 1 of Article 7, which article also 
included the trade practice rules. They 


E. C. Dreyer 


Mr. Dreyer will explain the code in an ad- 
dress at the annual convention of the Grain 
& Feed Dealers National association in 
Memphis, this month. 


are handled separately and more simply 
in a new Article 7 in the July 17 draft 
and the trade practice rules are now 
Article 8. 

Section 1 of the new Article 7 pro- 
hibits wilfully destructive price cutting 
and defines wilfully destructive price 
cutting as any sale of feed below “cur- 
rent local replacement value”. Section 
2 provides that the code authority shall 
cause to be formulated methods of ac- 
counting and cost finding and/or esti- 
mating for use by all members of trade 
after approval by the administrator. Its 
purpose is educational and it is not 
mandatory. Section 3 provides that 
there be no price discrimination in the 
sale of feed to any several purchasers 
of the same class. 

There seems to be no objection to 
Sections 2 or 3 but Section 1 (which 
is contrary to NRA policy as previously 
explained) is causing the major trouble. 
The officials of Division 6 of NRA 
(which is handling our code) are strong- 
ly supporting our claim for a replace- 
ment cost basis and final decision is 
now up to the executive office. I be- 
lieve the provision will be approved al- 
though its effective date will probably 
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be stayed for 90 days during which time 
the code authority, subject to approval 
of the administrator, will be required to 
formulate a method for the determina- 
tion of current local replacement value. 
Retail Feed Manufacturers 

This answers the question as to why 
the code is being held up and also 
describes the principal change made in 
its provisions. The other changes have 
caused little or no trouble and will be 
briefly considered by articles. 

Article 2. Definitions. Section 12 
has been amended by insertion of the 
word “principally” before the words 
“for sale by himself at retail.” This 
means that a retail manufacturer may 
do some wholesale business and keep 
within the jurisdiction of the feed trade 
code as contrasted with the code for 
wholesale feed manufacturers. The code 
authority for the wholesale manufac- 
turers has agreed with our code com- 
mittee that the amount of wholesale 
business to be permitted any retail 
manufacturer shall not be more than 
35 per cent. 

A new Section 16 of Article 2 de- 
fines the “South” to include the states 
of Alabama, Arkansas, Florida, Ken- 
tucky, Louisiana, Mississippi, North 
Carolina, South Carolina, Tennessee, 
Texas, Virginia and West Virginia. 

Hour Provisions Changed 

Article 3. Hours. Section 1 (a) has 
been amended so that executives shall 
be paid $35.00 in cities and towns of 
over 25,000 population and $25.00 else- 
where. <A _ southern differential of 10 
per cent is also provided for. New par- 
agraphs (d) and (e) provide that de- 
livery employees may work in excess 
of 9 hours per day if paid at time and 
one-third for overtime, and for peak 
periods (not to exceed a total of 10 
weeks) when employees may work 56 
hours in any one week but must be paid 
time and one-third for all hours in ex- 
cess of nine any one day. 

Section 2 has been rewritten to es- 
tablish a 40-hour week for employees 
of wholesale feed distributors including 
warehouse distributors. Delivery em- 
ployees of the latter, however, may 
work 48 hours. 

A new Section 6 provides that 75 per 
cent of the members of the industry 
in any trade area may by mutual agree- 
ment establish uniform store operating 
hours which shall be binding on all in 
the territory following approval by the 
administrator. 

Section 7, also new, provides that 
employees who are relatives or part- 
ners or stockholders shall not be 
exempt from the hour, wage and gen- 
eral labor provisions of the code. 

Lower Wages for South 

Article 4. Wages. Section 1 pro- 
vides that clerical and office employees 
be paid not less than $16.00 per week 
in cities and towns of over 5,000 popu- 
lation and $14.00 elsewhere with a dif- 
ferential of $1.00 for the South; watch- 
men not less than $18.00 per week in 
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the North and $16.00 in the South; 
other employees not less than 35 cents 
per hour in cities and towns of over 
5,000 population and 30 cents elsewhere 
with a differential of 5 cents per hour 
for the South. 

Article 8. Trade Practice Rules (for- 
merly included in Article 7). Section 
2 has been amended by adding the 
words “or licensed exchange” after the 
words “code of the basic industry” and 
Section 3 by adding the words “unless 
such guarantee is permitted under the 
code of the basic industry producing 
or trading in such commodity”. 

Numerous other changes in the word- 
ing and/or phrasing have also been 
made in many provisions of the code. 
They do not change the meaning or 
intent of the sections so they are not 
numerated here. 


This tells the story to date and so 
the next question is: Where do we go 
from here? Anybody’s guess is as good 
as mine but I believe the President’s 
recent radio address indicated that the 
codes are still and will remain an im- 
portant part of the New Deal and that 
NRA will be continued just as aggres- 
sively in the future as it has been in 


his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Help Celebrate 


Believing that his customers should 
share in the celebration of his 25th 
anniversary in business, an Eastern feed 
dealer offered a sack of flour free to 
every farmer whose birthday fell on 
the same day. About a dozen persons 
qualified and a personal letter of con- 
gratulations expressing mutual rejoicing 
was sent to each. The plan worked out 
so successfully that the dealer has de- 
cided to try the same idea next year. 
Advertisements announcing the offer 


the past. I understand that General 
jJohnson’s resignation as NRA admin- 
istrator does not become effective until 
October 15 and I sincerely hope that, 
our code will be signed before then. 


1993 DIARY OF THE FEED TRADE CODE 

June 26 National Industrial Recovery Act becomes law. 

July State, sectional and local feed associations attempt compliance 
through planning of independent codes. 

Aug. 1 ae iad code) becomes effective by executive order, dated 

uly 27. 

Aug. 2 Feed organizations advised that NRA favors one national code. 

Aug. 10 Feed association representatives meet at Chicago. Plan organiza- 
tion of national federation to handle code. Wholesalers plan own 
affiliated organization and promise cooperation. Eastern Federa- 
tion code tentatively approved as basis from which to work. 

Aug. 22 Tentative code filed with NRA as basis for petition for feed trade 
amendment to PRA. 

Aug. 24 Johnson approves feed trade amendment to PRA. Establishes 48- 
hour week for employees of retail feed stores. 

Sept. 18 Industry meets at Chicago. 

Sept. 19 Committees work on new code draft and plan of organization. 

Sept. 20 Code of Fair Competition for Feed Industry (except wholesale feed 
manufacturers) approved. National Federation of Feed Associations 
and National Feed Distributors Association organized. 

Sept. 27 Code filed with NRA and AAA. (AAA having been given jurisdiction 
over trade practice provisions of agricultural codes.) 

Oct. 12 Preliminary conference on code held at Chicago with C. H. Cochran 
of A Some amendments made. 

Oct. 14 Dreyer, Oles, Fogg, McIntyre and Steenbergh named code com- 
mittee of National Federation to act for industry. ‘ 

Oct. 23 Informal conference on code held with AAA at Washington. 

Dec. 5 AAA submits own revision of code to code committee. 

1934 

Jan. 25 Code committee reports to industry on AAA draft of code. Asks 
AAA for important improvements. 

Jan. 26 Steenbergh confers with AAA and NRA at Washington. 

Jan. 30 # AAA relinquishes jurisdiction over feed trade code to NRA, conform- 
ing to executive order dated January 9. 

Feb. 3 NRA legal division rules all provisions of feed code (when approved) 
will apply to all in trade. 

March 31 NRA submits own revision of code to code committee. 

April 11 Code committee reports to industry on NRA draft of code. Points 
out many weaknesses. 

April 24 Steenbergh represents committee at conference on code with NRA 
at Washington. Presents committee report and comments from 
industry. 

May 5 New draft of code (prepared by Steenbergh and NRA staff) submitted 
to industry. All important provisions of draft approved by industry 
at Chicago convention (Sept. 20) reinstated. 

June 12 ome votes approval of newest draft of code. Dreyer asks for public 

earing. 

July 5 Public hearing on code held at Washington. Industry requests 
important changes. 

July 9 Post hearing conferences begin at Washington with Oles, McIntyre, 
Vint and Steenbergh representing feed trade. 

July 17. Final (?) draft of code (based on testimony at public hearing and 
post hearing conferences) prepared for administration approval. 

July 27 Code committee files assent to code for industry with NRA. 

Aug. 17 Industry waits for code approval while NRA advisory boards study 
code and write reports. 

Sept. 24 Ditto. Oles returns from week at Washington during which time 
he attempted to hurry approval. 

Oct. 3 We're still waiting. 
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were published in the local newspapers 
and the editors thought the stunt so 
unusual that they gave the dealer space 
in their news columns with free pub- 
licity articles. 


Be-Witching 


Hallowe’en was appropriately cele- 
trated by a feed store in Iowa last year. 
An unemployed person in the town was 
enlisted to give away pumpkins to all 
those who visited the store and made 
a purchase. He was disguised in a 
witch costume and further interest in 
the idea was stimulated by offering an 
award in merchandise to the person 
who could guess his proper identity. 
Feed and flour sales were greatly stim- 
ulated by the plan. 


Most Milk 


A Wisconsin feed dealer developed a 
close acquaintance with the manager of 
his local creamery and induced him to 
loan him his records showing the names 
of the farmers and the quantities of 
milk delivered. He selected the names 
of those having the highest records, 
placed them on a prospect list and then 
concentrated his sales efforts on the 
group. The results were particularly 
good because these prospects were 
found to own the largest dairy herds 
and consequently were receiving the 
greatest income. This provided a fer- 
tile field in which the dealer could con- 
centrate his sales efforts. 


School Fair 


The agricultural students of a local 
high school were encouraged to con- 
duct a school fair by an Indiana dealer. 
The event brought the parents of many 
into town and numerous prizes were 
awarded to the winners of exhibits by 
the dealer. Naturally, he obtained a 
lot of advertising out of the plan and 
built good will. Many of the farmers 
took advantage of the occasion to stop 
at the feed store to purchase their needs 
during the fair. 


Refusals 


Every time a New York feed mer- 
chant or any of his clerks failed to make 
a sale the chief reason why the cus- 
tomer did not buy was written in a 
small note book kept for that purpose. 
At the end of the month a sales con- 
ference was held and the chief reason 
for the majority of refusals determined. 
Steps were then taken to correct the 
situation and the customers who were 
lost were followed up with a new ap- 
proach. The plan was responsible for 
regaining much business which would 
otherwise have been dismissed with a 
mere shrug of the shoulders. 


Burglars blew open the safe of the 
Badger State Feed Co., Milladore, Wis., 
September 17, and escaped with cash 
and other valuables. 
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TRADE ETHICS 
Parson: “Where did you get such a 
fine goose?” 
Rastus: “Pahson, when you preaches 
a good sermon ah doan ax where you 
got it, and ah hopes you'll have the 


Carefully Sifted for Feed Dealer Consumption 


same consideration 
* 


CORRECTLY DEFINED 


foh me.” 


CORNHAY WEAKLY NEWS 


Ezra Jones reported seeing a rat as 
large as a good sized dog near his gran- 
ary last week. Mrs. Jones has hid 
Ezra’s corn whisky. 

A button sewing contest will be held 
at the Owl’s club Monday evening for 
the benefit of Cornhay’s bachelors. First 
prize will be a used copy of “How to 
Be Happy Though Married.” ; 

The local postoffice reports a decided 
increase in the issuing of money orders, 
most of the boys having returned to 
college. 

ALL IN THE VIEWPOINT 

Dealer: “You ask high wages for a 
man with no experience.” 

Applicant: “But it’s so much harder 
work when you don’t know anything 
about it.” 

* 
STILL YOUNG 

Customer: “Three years ago I would 
only have to pay 13 cents for these 
eggs.” 

Grocer: “Not these eggs. They are 
only seven months old.” 


SOME MISTAKE 

Employer: “Before we engage you, 
you will have to take an intelligence 
test.” 

Girl Applicant: ‘“Inteiligence test! 
Why, the ad said you wanted a ste- 
nographer.” 

* 
HAND BRAKES 

First Chauffeur: “Have you ever been 
pinched for going too fast?” 

Second Chauffeur: “No, but I’ve been 
slapped.” 

COMPLETELY EXHAUSTED 

Chemist: “How’s your wife today?” 

Customer: “Oh, she can’t complain.” 

Chemist: “I didn’t know she was as 
ill as that.” 

* * 
PRESENCE OF MIND 

Roland: “Well, fellows, there I was 
on that lonely road, miles from nowhere, 
with a blazing car, no water, no fire ex- 
tinguisher or anything. What do you 
imagine I did?” 

Bored Listener: “Took a deep breath 
and blew the fire out.” 

ok 
HIGHWAY BUGS 
It wasn’t liquor that killed old Ben, 

Nor women that stopped his breath 

But an Austin that somebody drove up 


his leg 
Which tickled old Ben to death. 
* 
CORRECT 
Teacher: “Who was Eve?” 
Dealer’s Son: “The first chicken that 
ever ruined a man’s garden.” 


PARTICULAR 
Angry Guide: “Why didn’t you shoot 
that tiger?” 
Timid Hunter: “He didn’t have the 
right expression on his face for a rug.” 


SERVICE PLUS 
Town Sponge: “Gotta match?” 
Well Provided: “Sure thing.” 
Town Sponge: “Gimme a cigarette.” 


Well Provided: “Want me to light 


it for ya?” 
Town Sponge: “If ya don’t mind.” 


Well Provided: “How ya fixed for 


spittin’?” 


ann : “What’s a stable government, 
a 


_ Dealer: “I guess it must be one that 
is run with horse sense.” 
*x* * * 


SAFETY FIRST 

Farmer: “Come on right in, Joe, that 

critter won’t hurt you. 
never bites.” 

Dealer: “Yes, but what if he stops 

barking.” 


A barking dog 


@ There is no gamble when you use 
high grade dry skim milk in your 
feeds. This product is always a win- 
ner. It is the most natural milk prod- 
uct obtainable —the least processed of 
any you can buy. 


Modern drying methods save the valuable food elements of the 
pure, fresh skimmed milk so that you get all 
—the natural, complete, high quality proteins 
—the natural concentration of vitamins 
—the natural concentration of milk sugars 
—the natural, unchanged milk minerals, and 
—the natural sweetness of fresh milk. 


USE AT LEAST 
10% in Chick Starter 
7:% in Growing Mash 
5% in Egg Mash 
10% in MashtorHighQualityEggs 
10% in Mash for Hatching Eggs 
10% in Poultry Fattening Mash 
40% in Coccidiosis Control Mash 


Only the fat and water are removed in making 

this high grade milk concentrate. And nothing is 
, added—dry skim milk is never neutralized. 

Let all these facts register in your mind—then be 
sure your feed formulas include dry skim milk (and 
enough of it to yield real milk results) when you 
register them for the coming year. 

Use the coupon below for valuable new bulletins. 


AMERICAN DRY MILK INSTITUTE, Inc. 


AMERICAN DRY MILK INSTITUTE, Inc. 
Room 1374, 221 No. La Salle St., Chicago, Ill. 
Please send me your new Bulletin 200 “Dry Skim 


25% in Calf Meal | om *: 0. M.. Milk and Its Feed Uses.” 
10% in Pig Meal | nem, specie! wes Name 
Firm 
You Must Use MILK to Address 
Get MILK RESULTS City 
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LOSSES 


Red Blood 
and Vigor 


‘THIS headline tells the story every 
feeder wants to hear. It intro- 
duces the kind of feeds he wants for 
his poultry and for his dairy cattle. 
It is the type of headline you can 
use when you mix and sell your own 
feeds with... 


ATURES MINERALS 
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inerals from | 
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da provide 
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Poultry Shows Profit 
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Dairy Cows Benefit - 
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ite EANAMAR fed cows pro- 
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practic ally no 
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Write for full 


. PARK, Inc. 
Manufacturin Plant, Pedro 
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Feed Men Welcomed to Parley 
Of Control Officials 


OPICS of interest to feed dealers 

and manufacturers are included 

. in the program for the 26th an- 
nual convention of the Associa- 

tion of American Feed Control Officials 
which will be held at the Hotel Raleigh, 
Washington, D. C., November 1 and 2. 

C. A. Coddington, Cayuga, N. Y., 
president of the American Feed Manu- 
facturers association, is to be the first 
principal speaker. He is expected to 
have an important message on the 
problems of the feed manufacturing in- 
dustry. 

Fred P. DeHoff, F. E. Booth Co., 
San Francisco, Cal., will discuss sar- 
dine oil while Sidney Davidson, New 
York, secretary, National Dog Food 
Manufacturers association, will discuss 
“The Dog Food Industry and the Con- 
trol Official’. 

The multiplicity of feed brands will 
be the topic presented by Harry D. 
Wilson, Baton Rouge, La., commis- 
sioner, department of agriculture and 
immigration. 


Control officials will confine them- 
selves to their own immediate problems 
during the second day of the conven- 
tion. Talks are on a variety of tech- 
nical subjects and will be limited to 
15 minutes each. Among those who 
will speak are L. S. Walker, H. R. 
Kraybill, G. S. Fraps, W. B. Griem, 
P. H. Smith, G. H. Marsh, G. L. Bid- 
well, H. A. Halvorson and C. E. Bu- 
chanan. 

New officers are to be elected at the 
close of the convention. Those now 
directing the activities of the association 
are E. M. Bailey, New Haven, Conn., 
president; W. B. Griem, Madison, Wis., 
vice president, and L. E. Bopst, Col- 
lege Park, Md., secretary and treasurer. 
Other members of the executive com- 
mittee in addition to the officers are G. 
L. Bidwell, Washington, D. C., chair- 
man, and H. R. Kraybill, Lafayette, 
Ind. 

The control officials extend a cordial 
invitation to all feed men to join them 
during the convention. 
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Order a Mixed Car of 


Golden Loaf Flour 


The flour with the Vim and Pep left in 


6 
Bran and Middlings 


—Higher in Protein— 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


straight cod liver oil. 


Chamber of Commerce 


The only concentrated COD LIVER 
OIL on the market today that is con- 
centrated in Both Vitamins A and Dis 


CLO-TRATE CONCENTRATED 
COD LIVER OIL 


Extra Quality — yet it costs no more than ordi- 
nary concentrated oil and is cheaper than 


Get the Details 


La Budde Feed & Grain Co. 


Milwaukee, Wis. 
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How to Obtain 
Maximum Egg 
Production From 
Poultry Flock 


the United States consume 5.7 eggs 

per week per person or 296 eggs 

annually. That means that we con- 
sume about 7,250,000,000 eggs in all 
forms of food every 12 months. The 
average for farm and small town com- 
munities is somewhat greater and for 
the larger metropolitan areas somewhat 
smaller. 

To supply Mr. and Mrs. America 
with over seven thousand million qual- 
ity eggs yearly is no small task. Eggs 
are as different as people but similar 
in that breeding, environment and care 
of the producers make a world of dif- 
ference. One of the most important 
factors in obtaining maximum produc- 
tion is the inherent ability of the in- 
dividual hen. Ranking with this factor 
are feeding and management. 

Early Pullets Best 


Experiments show that early hatched 
birds prove most profitable because the 
pullets will then be fairly well matured 
by late summer and be ready: to pro- 
duce a larger percentage of fall and 
winter eggs. Early hatched, well de- 
veloped pullets also lay larger eggs 
and stand the strain of heavy egg pro- 
duction better throughout the year. 
Generally pullets and cockerels are left 
together until the cockerels reach 
broiler weights at 10 to 12 weeks of 
age when they are marketed. Cock- 
erels that are to be retained as breeders 
should be moved to a separate range 
as they usually worry the pullets too 
much when left together. 

It is a common and serious mistake 
to let pullets shift for themselves after 
the broilers are sold. Money spent for 
feed during summer and early fall is 
well invested. A good growing mash 
and scratch grain should be provided 
throughout this period. In getting pul- 
lets ready for a long season of laying, 
one should try to get them to put 
on a surplus of soft fat. Liberal feed- 
ing of corn as the pullet approaches 
maturity wili help to accomplish this. 

If the pullet is to produce steadily 
throughout the winter this fat reserve 
must be maintained. If the pullet seems 
to be losing condition after she starts 
laying heavily, more scratch grain 
should be fed to maintain weight. Un- 
less this body fat is maintained the bird 
is liable to go into a molt-—with its ac- 
companying loss of time and profit. 

If possible, pullets should be put into 
winter quarters before they start to lay. 
Moving the birds or changing their feed 
cr care after they have started to lay 
will likely cause a drop in production. 
Weak, undersized or poor type pullets 
should be culled at this time and sold. 

The laying house should be thorough- 
ly cleaned and disinfected before the 
young layers are put into it. It should 


I: is calculated that the people of 


be dry, warm, well ventilated and with 
ample window space to provide sun- 
shine. Three square feet of floor space 
should be provided per bird for the 
light breeds and four square feet for 
the heavy breeds. Overcrowding and 
poor ventilation are responsible for 
most serious outbreaks of roup. 

From 50 to 75 per cent of the cost 
of producing an egg has to be charged 
directly to feed. Since this is a major 
cost item, it is highly important that 
the correct feeds be selected and then 
correctly fed. A good practice is to 
feed good feed; feed it regularly and 
feed it liberally. 

There are two fairly well defined 
methods of feeding—the all mash sys- 
tem and the mash and grain system. 
In the all mash system the mash and 
scratch grains are all ground and mixed 
together and fed in that manner in self 
feeders. In the mash-grain system, the 
mash is self-fed and the scratch grains 
are hand fed, generally at night and in 
the morning. Each method has its sup- 
porters, but no appreciable difference in 
egg production has been noted between 
the two. Probably the all mash system 
saves some time and may be more sani- 
tary, especially if the litter in the house 
is not kept sweet and _ clean—since 
scratch grains are generally fed in the 
litter on the floor. Some followers of 
the mash-grain system are feeding the 
scratch grain by putting it on top of 
the mash in the mash hoppers night 
and morning. 

Some feed manufacturers highly rec- 
ommend the all mash system where the 
poultryman is producing eggs for a se- 
lect trade. Yolk color is affected by 
various feeds and by different propor- 
tions of feeds. By feeding the all mash 
system the feed is uniform day in and 
out and will produce a very uniform 
volk color. Two eggs with identical 
yolk color are more appealing to the 
eye when served than where there is a 
great difference in color between them. 

Wet Mash Feeding 

It seems that hens relish a wet mash 
occasionally. A general practice is to 
moisten the regular dry mash with 
water, or buttermilk preferably, so that 
it makes a crumbly mash. Feed all that 
the hens will clean up readily in 15 to 
20 minutes once a day. Slightly higher 
egg yields have resulted from this prac- 
tice. Do not overdo the above recom- 
mendations as there is danger of over- 
feeding and a resulting loss of appetite. 

Laying mashes primarily furnish the 
protein to build the albumen or white 
of the egg, to repair tissue and to grow 
feathers. Scratch grains furnish a large 
part of the carbohydrates of the ration 
-—or the fuel which supplies heat and 
energy for the body and helps to fur- 
nish fat for the yolk. 

A good laying mash should consist of 


THE FEED BAG—OCTOBER, 1934 


This is the season of the year when most 
feed dealers will be called upon to answer 
many questions with respect to the care and 
feeding of pullets and laying hens. We feel 
fortunate, therefore, in being able to pre- 
sent herewith an article on poultry feeding 
and management by K. J. Maltas, bachelor 
of science in agriculture and expert in poul- 
try husbandry on the technical staff of the 
A. E. Staley Manufacturing Co., Decatur, 
Il. The facts presented in Mr. Maltas’ 
article will be familiar to the average feed 
dealer but the few minutes necessary to 
read the article will be well repaid in time 
saved answering customers’ questions be- 
cause of the easy to understand, simple way 
in which the author handles his subject. 


a variety of first quality feeds. It takes 
very definite amounts of protein, fat, 
water, minerals, carbohydrates, etc., to 
build an egg. It must come from the 
feed. Obviously, by feeding a poor 
mash, no one is fooled but the feeder. 
If a hen must consume twice as much 
poor mash to get the necessary ingred- 
ients to make an egg, as with a good 
mash, it slows up her production just 
that much. There are no short cuts in 
producing an egg. 
Composition of Feeds 

Many good laying mashes are made 
up from corn, oats, wheat bran, wheat 
middlings, meat scrap, fish meal, soy- 
bean oil meal, alfalfa meal, cod liver 
or sardine oil, minerals and dried milk 
products. Scratch grains are mainly 
energy producers so a combination of 
corn, barley, wheat, kafir and such 
grains is generally used. 

An abundance of good clean water 
should be supplied. Eggs are about 
two-thirds water and water is always 
cheap. It is good practice to take the 
chill off of water in winter and to sup- 
ply cool water in summer. 

Oyster “shell and grit should always 
be available in self feeders. Grains will 
not produce enough lime for egg shells. 
Hens use only small quantities of grit 
but it is necessary in the gizzard to 
help grind the feed. 

Since the practice of buying eggs on 
a standard weight per dozen basis is 
growing rapidly, it is highly important 
that breeding stock be selected for egg 
size. Egg size is an inherent factor and 
by hatching only large eggs and by 
using males from hens laying eggs 
which are large, the average number 
of small eggs laid by the flock should 
decrease yearly. 

However, it has been shown by ex- 
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GROUND GRAIN SCREENINGS 


(BULK OR SACKED SHIPMENTS) 


A domestic grain and flax seed screenings mixture, carefully 
blended to assure constant uniformity, thereby meeting the de- 
mands of the most discriminating. 


(A Most Profitable Base for Feed Manufacturers) 
WE SPECIALIZE IN ALL TYPES OF SCREENINGS 


Write or Wire for Prices 


Hiawatha Grain Company 


MINNEAPOLIS, MINN. 


FEED 
GRAIN 
SCREENINGS 


THe PaEtow Co. 


MILWAUKEE, WISCONSIN 
CLARENCE MOLL, Manager, Feed Department—Phone DAly 3030 


Cash Feeds In Any Quantity 


® Specializing in Millfeed Futures or Options 
Trading in both Kansas City and St. Louis 
Markets ® Prompt Action ® Courteous Treat- 
ment Assured .... 


DREYER COMMISSION Co. 
ST. LOUIS, MO. KANSAS CITY, MO. 
**At It Since ’92’’ 


man 


BAGS 


USED 


BURLAP 


AND 


COTTON 
BAGS 


TWINE 


INDIVIDUALITY 
ALL_BAGS VACUUM _ CLEANED 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 
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periments that hens that have the in- 
herent ability to produce large eggs may 
produce smaller eggs for various reasons. 
At Kansas it was shown that average 
egg weights showed a sharp decline 
when the temperature went above 85° 

F. Feed consumption decreased but 
water consumption increased under high 
temperatures. The experiment also in- 
dicated that decreased egg size was not 
due to decreased feed consumption, al- 
though the number of eggs produced de- 
creased with decreased feed consump- 
tion. A decrease of as much as 20 per 
cent in egg weight was noted under 
high temperatures. 


Parkhurst in work in England showed 
that hens behind ordinary window glass 
and not receiving adequate quantities of 
vitamin D produced lower average egg 
weights than comparable pens given 
adequate quantities of vitamin D. Other 
work indicates that inadequate supplies 
of oyster shell and green feed may 
lower egg weights. Fish meal and soy- 
bean oil meal were reported to give 
equally good egg weights by Suzihi and 
Hatano and by Macdonald and Orr. 

Consumers are learning rapidly to ap- 
preciate high quality eggs and are will- 
ing to pay a good price for them. Qual- 
ity eggs can be produced on large and 
small farms alike. The following are 
suggested pointers: 

1.—Keep a well selected flock of one 
breed. 


2.—Produce infertile eggs. 

3.—Feed a well balanced uniform ra- 
tion liberally. 

4—Provide a_ clean, comfortable 
house with clean nests. 


5.—Gather eggs twice daily and keep 
in a cool place until marketed. 

6.—Do not wash eggs except for im- 
mediate use. 

7.—Remove all extra large and any 
small eggs, also odd shaped or cracked 
eggs. 

8.—Provide plenty of oyster shell and 
water. 

9.—Market eggs as often as possible 
but in no instance exceed one week. 

10.—If selling to consumer, pack in 
neat attractive cartons. 


H. A. Olendorf Joins 
Clo-trate Staff 


Appointment of H. A. Olendorf, who 
for 15 years has been associated with 
the feed industry, to the field staff of 
Health Products Corp., Newark, N. J., 
is announced by W. R. Cassell, director 
of special markets division. 

Mr. Olendorf has had wide experi- 
ence both in the buying and selling of 
feeds and ingredients. For 10 years he 
was associated with the Arcady Farms 
Milling Co., during which period he 
served as manager of the company’s 
mills at East St. Louis and North 
Kansas City. While serving as a buyer 
of feeds he was a member of the Chi- 
cago Board of Trade. 

In his new position Mr. Olendorf will 
visit feed manufacturers in connection 
with Clo-trate concentrated cod liver oil 
made by Health Products Corp. This 
company recently launched a campaign 
emphasizing the merit of branded com- 
mercial feeds which, according to Mr. 
Cassell, has aroused wide interest 
throughout the industry. 
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Ohio Feed Merchants 
To Attend School 


Ohio feed merchants will go to 
school for a day October 10, while at- 
tending a special program which has 
been planned for them by the Ohic ag- 
ricultural experiment station, Wooster. 

Several demonstrations in the poul- 
try department will be given and re- 
cent feeding tests made with various 
classes of live stock are to be discussed. 
Following a luncheon session, R. M. 
Bethke will discuss the influence of 
method of manufacturing on feeding 
value. Guy Miller will talk on feed 
and livestock supplies and the purpose 
of the supplement is to be explained 
by Paul Gerlaugh. 

The third year of experiments with 
tankage for fattening cattle is now be- 
ing completed by the station and the 
results are to be disclosed during the 
meeting. There will also be many 
other topics of interest to feed dealers 
on the program and a cordial invita- 
tion to attend is extended to the en- 
tire trade. 


THREE MINUTE CEREALS CO., 
Cedar Rapids, Ia., is constructing a new 
warehouse. 


CASCO GRIST MILL CO. has pur- 
chased the Decker Block building, Cas- 
co, Wis., and will remodel it into a feed 
mill and elevator. 


HERBERT A. WEEKS, formerly 
with the H. L. Buss Co., has become 
associated with Unity Feeds, Inc., 
Boston, Mass. 


ARTHUR A. GEIGER who oper- 
ates a feed mill at Joanna, Pa., has 
been appointed postmaster of the town 
to succeed his wife who held the posi- 
tion for the past 11 years. 


FRED J. DORNEY, manager, Allen- 
dale Mill & Elevator Co., Allendale, IIl., 
died September 13 while undergoing an 
operation for tonsils. He was 51 years 
old. 


HYLAND BROS. elevator, Cherry 
Valley, Ill, was destroyed by fire on 


September 2 with a loss estimated at 
$12,000. 


MATH BARZEN, Thief River Falls, 
Minn., is erecting a new feed and flour 
warehouse which will cost approximate- 
ly $1,500 when completed. 


PEOPLE’S ELEVATOR & Supply 
Co., Fremont, Ohio, has opened for 
business with a full line of feeds, seeds, 
flour and poultry supplies. 


NEW MIXER 

Grain Machinery Co., Marion, Ohio, 
announces the addition of the ‘Master 
Mixer” to its present line of products. 
It is built in half-ton size only and is 
especially designed to meet the require- 
ments of hatcheries and small feed 
plants. The company also manufac- 
tures the Haines feed mixer, fertilizer 
mixer, molasses agitator and concen- 
trate mixer. Complete information on 
any of the machines will be gladly fur- 
nished by the firm on request. 


WALTER UEBELE, JR., Burling- 
ton Feed Co., Burlington, Wis., bagged 
the limit of pheasants the first day of 
shooting September 29. 


E. W. MUELLER has been appoint- 
ed sales representative for The Paetow 
Co., Milwaukee, Wis. He will cover 
the Wisconsin and Illinois territory. 


PAY ARSON REWARD 

A reward of $500 was recently paid 
by the Association of Mill & Elevator 
Mutual Insurance Companies to the 
man who gave information resulting in 
the arrest and conviction of Lee Wright 
who confessed setting fire to the office 
of the Rock Island elevator, Canton, 
Kans., last June. 


Get RID 


of this 


HAZAR 


1117 Metropolitan Life 


... and SAVE your EQUIPMENT 
— Reduce your Power costs— 
REDUCE YOUR INSURANCE 
PREMIU 
CLOW-WINTER Metal and Stone SEPARATOR and Scalp- 
er, the machine that will amaze you with its thorough and 
accurate percussion principle of cleaning your grain. 
will find that it is inexpensive to own and operate the CLOW- 
WINTER SEPARATOR and Scalper. 


Get FREE FACTS about the 


CLOW-WINTER Metal and Stone 
SEPARATOR and Scalper 


Write Today—Mill Dept. Desk 104 


@ CLOW-WINTER MANUFACTURING CO. 


Bldg., 


MS by installing the 


You 


Minneapolis, Minnesota 


tein content. 
texture anid color. 


unit of protein. 
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ground or pea size. 


DIAMOND “K” 


DIAMOND “K” 30% protein is recommended where 
quality and economy are main factors. 
Linseed Meal scientifically blended with palatable flaxseed 
screenings oil feed. 


This Trademark 


Guarantees QUALITY 
LINSEED MEAL 


KELLOGG’S Pure Old Process 
37% Protein LINSEED MEAL 


This is the last word in I'nseed meal quality. 


High pro- 


Every bag absolutely uniform as to grind, 
Packed in new sacks. 


Furnished fine 


Pure Old Process 


Runs uniform. Gives lowest cost per 


Made fine ground only. 


Sold by 


SPENCER KELLOGG AND SONS SALES CORP’N 


368 NEW 
MINNEAPOLIS, MINN. 


CHAMBER OF COMMERCE 
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It Pays CUSTOMER 


It Pays You 


Whenever you sell a poultryman a feed that gets 
a better result and proves to be the cheapest he can 
buy of its kind—he’s made money—so have you. 


Pilot Brand Oyster Shell does just that for both 


of you. 


Our 1934-35 national advertising is at work now, 
all over the country, telling poultrymen about its 
superior quality, its ability to produce more eggs 


and at less cost. 


Keep well stocked with Pilot Brand. Ww 
Consistent good quality and consistent Ao 


advertising for over 14 years keep it 
moving. Grow with Pilot Brand. 


OYSTER SHELL PRODUCTS CORPORATION 
Shell Bldg. 


1 Broadway 


New York St. Louis 


‘PI LOT 


BRAND 


| OYSTER SHELL 


FLAKE 


London 
England 


Arcady Plant Resumes 
Former Capacity 


Manufacturing facilities of the Ar- 
cady Farms Milling Co., Chicago, 
which were badly crippled in an explo- 
sion and fire last April, have been com- 
pletely replaced and the plant is again 
operating at top speed in turning out 
Arcady Wonder feeds. 

Practically all of the former equip- 
ment was damaged beyond repair by 
the blaze, necessitating the installation 
of entirely new units. The rehabilita- 
tion which was accomplished in record 
time makes the plant one of the most 
modern and up-to-date mills in the 
country. 

During the rebuilding process Arcady 
continued to fill its orders without in- 
terruption and is now in a position to 
handle the usual increased output for 
the fall and winter months. 


JEFFERSON MILLS, Cumberland, 
Md., have been incorporated by Mar- 
garet M. Naughton, Newton Heston, 
and Marie L. Metz. 


W. D. WALKER, vice president 
and general manager, Arcady Farms 
Milling Co., Chicago, had the pleasure 
of spending the week-end of September 
22 at the home of his parents in Stock- 
bridge, Mass. It was the first time 
that he and his two brothers were all 
home together in several years. Wirt 
D. Walker, Jr., accompanied his father 
on the trip East to resume his studies 
at Westminster. 


E. Pecos Valley Alfalfa Mill 


PECOS "SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 
Write for our prices in straight 
and mixed cars with bran, midd- 


lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


Branded Feeds 
Easily Made 


Make feeds in your own mill 
that produce outstanding re- 
sults—feeds your customers 
like and come back for, and 
tell their friends about. 


You can make these branded 
feeds from farm grains and 
Murphy’s Poultry Supple- 
ment at low cost. Put them 
out under a nationally known 
trade name at a real profit 
for yourself. 


There is money to be made 
in selling high quality feeds 
at low prices in your com- 
munity. You can cash in 
on this by doing your own 
mixing and thereby cutting 
costs and overhead. Write 
today. 


Murphy Products Co. 


Burlington, Wis. 
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WISCONSIN 

Dahlke, Giese & Walker, Wautoma, 
are remodelling their mill and installing 
new machinery. 

Frank Sroda & Sons, Amherst Junc- 
tion, have purchased the property of 
the Connor Lumber Co. of that city 
and will use it as warehouse space for 
their flour, feed and hay business. 

Ed. Subrod has purchased the interest 
of his partner, Paul Zerneke, in the 
Badger Feed Co., Hillside. 

Somerset Milling Co., Somerset, has 
installed a new feed mixer. T. R. 
Poirier is the proprietor. 

Jacobson Lumber Co., Brownsville, is 
constructing a new office building. 

Unity Mills has opened feed stores at 
Portage and Crandon. 

Frank Rajek has taken over the Mar- 
athon elevator, Marathon, which he for- 
merly managed. 

H. Elby Co., Marshfield, is enlarging 
its office to take care of increased busi- 
ness and has also opened a retail lum- 
ber yard. 

Harold McGowan, Wausau Flour & 
Feed Co., Wausau, recently returned 
from a fishing trip to Bear Lake, Wis., 
and reported a good catch of pike and 
bass. 

Charles Lange, manager, Edgar Co- 
operative Produce Co., Edgar, recently 
spent several days at the World’s fair, 
Chicago. 

A. H. Wagner, Newton, is construct- 
ing an addition to his plant which will 
house his new office. 

Ed Reinemann, Reedsville, has taken 
over the elevator at Grimes which is 
being operated by his son, Clifford. 

Cleveland Cooperative Co., Cleveland. 
is constructing an addition to its feed 
warehouse. 


RED & ROSE FEED 


h 
It’s in the 
Something more than carefully se- 
lected ingredients; something more 
than scientifically balanced proteins, 
carbohydrates, fats and vitamins; 
something more than a full measure 
of clean, energy-producing feed for 
all livestock ... 


and that something more is the name 
Eshelman. 


For ninety-two years that name has 
meant reliable feeds for poultry, dairy, 
swine and other livestock producers. 
So, when your customers look for a 
feed to make more meat, milk or eggs 
... point to the name “Eshelman”; 
your profit and theirs is in the bag. 


JOHN W. Ethlnan & SONS 


LANCASTER, PA. 


Mills: LANCASTER, PA., YORK, PA. 
CIRCLEVILLE, O. 


1842 


<a ‘‘All your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


THE HUBINGER COMPANY, Keokuk, Ia.......................... Gluten Feed 
VANDERSLICE-LYNDS CO., Kansas City, Mo................... Milo and Kaffir 
FAIRMONT CREAMERY CO., Omaha, Neb.................... Dried Buttermilk 
OHN F. CRAIG & COMPANY, Philadelphia, Pa........... Blackstrap Molasses 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................ Oyster Shells 
THREE MINUTE CEREALS CO., Cedar Rapids, Ia...................... atfee 


All poultry rations should include liberal quantities of 
DAIRYLEA DRIED SKIM MILK. Also good in all 


rations for calves, poultry and swine. Carried by 
principal feed merchants throughout eastern territory. 


Manufactured and Distributed By 


Dairymen’s League Co-Operative Association, Inc. 
11 West 42nd Street - New York, N. Y. 


Girt 


You can increase your flour sales 
by recommending 
MINNESOTA GIRL FLOUR. 


A trial will prove its merits. 


Let us include MINNESOTA GIRL 
FLOUR in your next car of 


@ Queen Wheat Feed 
® Cherokee Pure Bran 
® Cherokee Middlings 


WIRE US FOR PRICES 


Guaranteed 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 
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& SUPPLY CO., Los Angeles, .Alfalfa Leaf Meal 
HEALTH PRODUCTS CORPORATION gay. .CLO-TRATE Cod Liver Oil 
Cahelrcan 
-REDSROSEZ 
DAIRY FEEDS; 
: 
Tin W.Eswerman 
| 
MINNESOTA 7 
GIRL) 
: 


CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


BUSINESS FOR SALE . 


On account of ill health. Feed Grinding (Elec- 
tric) Dealer in Flour, Grain, Salt, Seeds, Coal, 
etc. Inquire of HERMAN LANGER, Auburn- 
dale, Wis. 


KNOW YOUR FEEDS 


The “Bible” of the feed industry, FEEDS 
AND FEEDING, by Henry and Morrison, is the 
one book every feed man should own. The price is 
$4.50 per copy or $5.50 with a full year’s sub- 
scription to this publication. Send check with 
order and we will pay postage. THE FEED 
BAG, 210 East Michigan Street, Milwaukee, Wis. 


SITUATION WANTED 


Salesman, or Manager. L 
and Commission basis. 12 years experience wit 
successful record. Reference, Bond furnished. 
Write BOX 161, Seward, N. Y. 


Retail interest. age 


TESTERS FOR SALE 


12 sections—6 moisture testers each. Original 
cost $150. _For sale at $50 per section. Fully 
equip ed. For particulars write MILWAUKEE 
= ALN & STOCK EXCHANGE, Milwaukee, 
is 


FRED GILCHRIST and John 
Blood, Purina Mills, St. Louis, were 
visitors at Milwaukee, September 26. 


I A 

John Heller’s implement and feed 
shop, Portsmouth, was recently des- 
troyed by fire. 

Lewis Rost has purchased the Eich- 
horst feed mill, La Pomeroy, from Otto 
Eichhorst. 

Acme Hay & Mill Feed Co., Sioux 
City, was damaged by fire September 


W. H. Harter, Minneapolis, formerly 


associated with the Bartlett-Frazier Co.. 


will be in charge of grain buying and 
selling at the 1,000,000 bushel elevator 
recently completed by the Kellogg Ele- 
vator & Grain Corp., at Des Moines. 

Farmers Grain & Product Co., Ring- 
sted, is building a 24x28 foot addition 
to its office. 

Bernatz Bros. mill, Decorah, has been 
taken over by William Bernatz and his 
son, Carl, and will be operated as the 
William Bernatz & Son mill. 

Cronk Bros. grain, feed, seed, lumber 
and coal business, Montour, has been 
purchased by the Central Iowa Grain 
Co. and the Schultz Lumber Co., both 
of Toledo, Ia. 


CANE OR BEET 
Shipments in Barrels or Drums 
MANEY BROS. MILL & ELEVATOR CO. 
Manufacturers and Jobbers of Over 100 Kinds of Feed 
MINNEAPOLIS - - - MINNESOTA 
Established 50 Years Ago 


Northern Hay & Feed Co. 


HAY SHIPPERS 


Corn Exchange Minneapolis, Minn. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 

502 Corn Exchange Bldg. 
MINNEAPOLIS, MINN. 
“Stand by Stan” 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF-. 


Mother’s Best Flour 


HAY AND MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


Minneapolis, Minn. 


WILBER FEED Co., INC. 


JOBBERS MILLFEEDS 
JAMESTOWN, NEW YORK 


Deutsch & Sickert Co. 


Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


Established 1892 


FRANKE GRAIN CO. 


incorporated 


GRAIN AND FEED 
Milwaukee Wisconsin 


M. G. Rankin & Co. 
FEED and GRAIN 


Keokuk Corn Gluten Feed 
Chamber of Commerce Bidg., Milwaukee, Wis. 


DEPENDABLE 


GRAIN - COMPANY 
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WIZARD MIXER, 

# built sturdy but price attractive 
150, 500, 1000, 2000 capacities. 
Also real value in HAMMER- 
MILL. Write for full details. 
Agents wanted! 


MIDWEST STEEL PRODUCTS CO. 
728 A. Delaware Street 


ay SERVICE 
FOR 


DEALERS 
Oats 
for Mashes 


Superior Ground Flax 
Screenings 


Economy 16% Dairy Feed 
Balanced Concentrates 
for Batch Mixers 


Fruen Milling Company 


MINNEAPOLIS, MINN. 


EXCELSIOR MILLING 
COMPANY 


MINNEAPOLIS MINNESOTA 
Specialty Millfeeds 


CAMEL 
ZEBRA 
JUMBO 


Hold Your Horses 
BUT 
SEND YOUR TRUCKS 


To our warehouses for ton lots of 


Armours Meat Scraps 
Dried Buttermilk 
Charcoal » Grit 

Mill Feeds » Grain 


3328 West Cameron Ave. ® 1637 South 83rd 
North Milwaukee West Allis 


FEED SUPPLIES, INC. 
MILWAUKEE, WIS. 


KANSAS CITY, MO. 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
EstasuisHep 1894 
PRINTERS 
LITHOGRAPHERS 
BINDERS 
522 N. MILWAUKEE STREET 
PHone 1 076 MILWAUKEE 
Broapway WISCONSIN 
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RUDY OPSAL, Arcady Farms Mill- 
ing Co., Chicago, returned recently from 
a vacation at Park Falls, Minn. His 
many friends report that his fish stories 
are getting bigger and better every year. 


NOPCO CONFERENCE 

The western sales division of the 
ae Oil Products Co., Harrison, 

N. J., was well represented ‘at Milwau- 
kee recently. Franklin Fader, sales 
manager, farm feed division, Vic Jay 
and Rudy Eschenheimer conferred Sep- 
tember 25 with Neil Barrett, Northrup- 
King & Co., Minneapolis, and John 
Jouno, Donahue-Stratton Co., Milwau- 
kee, well-known distributors of Nopco 
cod liver oil. Plans for the fall sales 
campaign and other problems were dis- 
cussed at a luncheon held at the Schroe- 
der hotel. 


Don't forget to say you saw the Ad in THE FEED BAG 


Personal Service... 


ROY I. CAMPBELL 


COMMISSION MERCHANT 


BARLEY A SPECIALTY 


MILWAUKEE 


Direct Country-run Ship: 


MULLIN & DILLON COMPANY 


MINNEAPOLIS 


EW RICHMOND 
ROLLER MILLS CO. 


NEW RICHMOND, WISCONSIN 


Mill Feeds 
Coarse Grains 
Feeding Oatmeal 
Sardilene Oil 


WE ARE JOBBERS 


of a Full Line of Feed Supplies 


including Nopco Cod Liver Oil, Pilot and 
Reef Oyster Shell, Swift’s Meat Products, 
Morin’s Dehydrated Alfalfa 
Marblehead Grit and Calcium Carbonate, etc. 


WE ARE MANUFACTURERS 


of a complete line of ‘Sterling’? Mixed Feeds 
for Poultry, Hogs and Dairy Cows—also 


Leaf Meal, 


Poultry Feeds 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange, 
St. Louis, Mo. 


more of its 


Concentrates. 
MIXED wie STRAIGHT Let us quote on your needs. 
CARS NORTHRUP, KING & CQ., Minneapolis 
HOME OF WLCO STUDIOS 
: Mixed Cars 
Quick Turnover 
3 
Advertised 
le Products 
Western 
Marblehead “98” 
Alfalfa Meal (Calcium Carbonate) 
Marblehead Lime Ration 
for || MINN EAPOL we (For distribution by Dealers) 
Dairy and ‘| When in MINNEAPOLIS 


why not gratify that long felt 
want ofan atmosphere of 
friendliness, comfort and Te- 
laxation by staying a 
NEW NICOLLET. 


Six hundred rooms complete 
in every detail at exception- 
ally reasonable rates. Rest- 
ful beds. 


offee Shop. 


Moderated 
eTant and 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO | 
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RIEBS VIEW 


Vol. 2, No. 10. 


October, 1934 


Milwaukee, Wis. 


Profits Are 
Backbone Of 
All Industry 


Profit is essential 
for the future welfare 
of the country. It 
is only through pro- 
fitable enterprises that 
wages can be paid, 
taxes collected and 
the social needs of 
the people financed. 
Industry must be in 
a position to make 
profits. We must 
make money and the 
way is to make pri- 
vate enterprise pro- 
fitable. There is no 
other sane or sound 
way. 


CONTRIBUTION 

Waitress: Did you 
say you wanted those 
eggs turned over?” 

Customer: ‘ Yeah, 
to the Museum of 
Natural History.” 


A gold digger asks 
for a fur coat be- 
cause she hates ex- 
posure and a sugar 
daddy grants her 
wish for the same 
reason. 


SELF DEFENSE 

Rastus: “Quick, 
Sam, a wildcat run 
into yoh house where 


he’ll 
jist have to git out 
the best way he can.” 


NO HURRY 

Visitor: ‘‘What time 
do you have to be 
home, girlie?” 

Girl: ‘“‘How much 
money have you got?” 

Visitor: ‘Five hun- 
dred dollars.” 
Girl: ‘“* Next Thurs- 
day.” 


MODERN VIEW 

Teacher: ‘What is 
a lake?” 

Pupil: ‘“‘A body of 
water surrounded by 
bathing beauties.” 


HAVE A SMOKE 


Gust: “A rope was 
almost responsible for 
my father’s death.” 

Disgust: ‘“I’ll bet 
it was the same kind 
you're smoking.” 


Published Monthly by The Riebs 


Try This Sales Recipe 


Then Help 
Yourself To 
More Profit 


Take an ounce of 
careful planning, and 
a product worth the 
while; add a pinch of 
helpful service, sea- 
son with a friendly 
smile. 

Leaven with per- 
sistent selling with 
the prospects good in 
view; stir in news of 
profit making; tell 
him what his neigh- 
bors do. 

Bake at least for 
half an hour with a 
sales talk — not too 
hot, lest you burn 
your proposition with 
such forceful tommy- 


rot. 

Gently lead your 
willing patron to the 
closing of the deal; 
show him that you 
know your onions — 
that’s the way to 
make him feel. 

Here’s your recipe 
for selling feeds to 
that potential trade; 
follow it and you'll 
be counting all the 
extra profits made. 


Co., Milwaukee 


You Will Profit 
MORE by Handling 


CAL-CARBO 


Because 


as we Help You Sell It!! 


When we say ‘‘We help you sell Cal-Carbo,’’ we mean just 
that because one of the features of our Cal-Carbo Mer- 
chandising Plan is to put a staff of highly trained resale 
men into your territory and actually sell a substantial 
portion of your car before it is ever shipped. These goods 
are sold for your account and you get your full profit. 


Another worthwhile feature of the Cal-Carbo Dealer's 
Merchandising Plan is that we even help you sell the 
balance of your Cal-Carbo stock! 


The Cal-Carbo Merchandising Plan has proved most 
successful—and profitable—for Cal-Carbo dealers in all 
sections of the country. We make the Cal-Carbo dealer 
franchise a sure-fire profit deal...and what's more, we 
always protect our dealers! 


Car-Carbo is the only feeding ground limestone backed up 
with sucha ee successful merchandising plan 
for dealers. Andin addition, there is widespread Cal-Carbo 
advertising in farm papers and livestock journals. A Cal- 
Carbo franchise is a real money-maker for the dealer. 
Write us today for complete free information about Cal- 
Carbo and the profitable dealer franchise in your territory. 


SHELLMAKER GRIT 


A quick seller for your poultry trade. Su- 
goer and less expensive than oyster shell. 
hellmaker Grit supplies the calcium neces- 


GUARANTEED 
ANALYSIS 


Celcivm 
Magnesium Max 99% Z 
96383 


wily 


au 


. 
sary for vigorous poultry health and maxi- 
mum egg production and also acts as a SHELLMAKER: 
grinder. uying mixed cars of Cal-Carbo 
and Shellmaker brings quick turnover and 
bigger profits. SHELLS BON 
RUILDING MATERIAL 


Calcium Carbonate Corp. 


524-5149-A Live Stock Exchange, Kansas City, Mo. } 
or 43-B East Ohio Street, Chicago, Ill. ( 


Two sizes: 
No. ton 
50 cubic feet 


No. 2—1 ton 
100 cubic feet 
capacity 


‘““A g00d mixer at a low price’’ 


S. HOWES CO., Inc. 


SILVER CREEK, N. Y. 


Eureka Junior 
Vertical Mixer 


Loading 
hopper placed 
either above 
or level with 

the floor 


MAKE MICHIGAN AVENUE 
Your Home When You Visit 


CHICAGO 


Every comfort, every fine hotel luxury 
awaits you at the newly modern- 
ized Auditorium Hotel. Unusually 
good 


NY 


m_food at modest prices. 


ROOMS WITHOUT 


ROOMS _ WITH 
PRIVATE BATH 


PRIVATE BATH 
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BRANDED FEEDS 
AND 


OF A SERIES 


Published in the mu- 

tual interest of the 
feeder, the feed deal- 
er and the feed 
manufac- 


N. product, whatever its nature, can really justify its continued manu- 
facture unless it has successfully passed the Test of Time. 

Sales alone, so frequently regarded as the measuring stick for merit, 
may be valueless—for, unless they, too, are time-tested, they are more or 
less fickle . . . here today; gone tomorrow. 


That is true whether the product be laces or locomotives . 
or pins . 


. . paper 
. « even song or story, and it is equally true of mixed feeds. 

The term “mixed feed” could mean much. Often it means but little, 
for the guarantee of time-tested integrity . . . so outstanding a quality 
of BRANDED COMMERCIAL FEEDS, is apt to be lacking. 

BRANDED FEEDS represent the difference between anticipated 
and guaranteed satisfaction . .. between risk and known results .. . 
between profits and possible loss. They are scientifically blended .. . 
balanced with choicest ingredients . . . pre-tested nutritionally. They 
represent years of research, tremendous plant investment and milling 
experience, which combine to insure uniformity . . . always. 

So, Mr. Dealer, if you are not now handling a good BRANDED 
COMMERCIAL FEED, get in touch with a reputable manufacturer . . . 
today. You will find, through his line of BRANDED FEED, a more 
profitable avenue for both yourself and your customers. HEALTH 
PRODUCTS CORPORATION, Manufacturers of CLO-TRATE, the 
Concentrated Cod Liver Oil, Chicago, Newark, N. J., San Francisco. 
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